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ABSTRAK 

 

Penelitian yang berjudul “Pengaruh Kemudahan, Citra Merek dan Promosi 

Terhadap Keputusan Pembelian Online Melalui Shopee” merupakan hasil penelitian 

kuantitatif yang bertujuan untuk menjawab pertanyaan tentang pengaruh kemudahan, 

citra merek dan promosi terhadap keputusan pembelian pada marketplace Shopee. 

Metode penelitian yang digunakan adalah penelitian kuantitatif dengan menggunakan 

metode survey. Teknik pengambilan sampel menggunakan Non-Probability Sampling 

yaitu  metode Purposive Sampling dengan jumlah sampel 100 responden. Teknik 

pengumpulan data menggunakan kuesioner yang diolah menggunakan SPSS versi 20. 

Analisis data menggunakan regresi linier berganda.  

Bersasarkan dari hasil penelitian menggunakan uji t diperoleh hasil bahwa variabel 

kemudahan berpengaruh positif dan signifikan terhadap keputusan pembelian, variabel 

citra merek berpengaruh positif dan signifikan terhadap keputusan pembelian dan 

variabel promosi berpengaruh positif terhadap keputusan pembelian. 

 

Kata Kunci : Kemudahan, Citra Merek, Promosi, Keputusan Pembelian   
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ABSTRACT 

 

The research entitled "The Effect of Ease, Brand Image and Promotion on Online 

Purchase Decisions through Shopee" is the result of quantitative research that aims to 

answer questions about the effect of convenience, brand image and promotion on 

purchasing decisions in the Shopee marketplace. The research method used is 

quantitative research using a survey method. The sampling technique used Non-

Probability Sampling, namely purposive sampling method with a sample size of 100 

respondents. The data collection technique used a questionnaire which was processed 

using SPSS version 20. Data analysis used multiple linear regression. 

Based on the results of research using the t test, it was found that the convenience 

variable had a positive and significant effect on purchasing decisions , the brand image 

variable had a positive and significant effect on purchasing decisions and the promotion 

variable had an effect. positive on purchasing decisions. 

  

Keywords: Perceived ease of use, Brand Image, Promotion, Purchase Decision   
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