
66 
 

DAFTAR PUSTAKA 

A.Shimp, T., & Andrews, J. C. (2018). Advertising, Promotion and other spects of 

Integrated Marketing Communications (10th ed.). Cengage Learning. 

Ahmad, F., Lapian, J., Soegoto, A. S., Sam, U., & Manado, R. (2016). Analisis 

Green Product dan Green Marketing Strategy terhadap Keputusan Pembelian 

The Body Shop di Manado Town Square. Emba, 4(1), 33–44. 

Aldoko, D., & Yuliyanto, E. (2016). Pengaruh Green Marketing Terhadap Citra 

Merek dan Dampaknya Pada Keputusan Pembelian ( Survei pada Mahasiswa 

Fakultas Ilmu Administrasi 2012 / 2013 Universitas Brawijaya yang 

Melakukan Pembelian Produk Tupperware ). Jurnal Administrasi Bisnis, 

40(2), 17–23. 

Amrillah, Q., & Brawijaya, A. (2016). 296 Qonita, A, et., al. Keputusan Pembelian 

Kosmetik. Jurnal Syarikah, 2(2), 296–312. 

Bok-rae, K. (2015). Past , Present and Future of Hallyu ( Korean Wave ). American 

International Journal of Contemporary Research, 5(5), 154–160. 

Chen, Y. S., & Chang, C. H. (2013). Towards green trust: The influences of green 

perceived quality, green perceived risk, and green satisfaction. Management 

Decision, 51(1), 63–82. https://doi.org/10.1108/00251741311291319 

Dahlstrom, R. (2011). Green Marketing Management. Nelson Education, Ltd. 

Doucett, E. (2008). Creating Your Library Brand : Communicating Your Relevance 

and Value to Your Patrons. American Library Association. 

Febriana R, M., Sampurno, & Djohasjah. (2017). Pengaruh Brand Ambassador Dan 

Hallyu Terhadap Keputusan Konsumen Melakukan Brand Switching dan 

Implikasinya terhadap Kepuasan Konsumen Kosmetik Di Jakarta Oleh : 

Jurnal Ekonomi, 19(3), 299–313. 

FuiYeng, W., & Yazdanifard, R. (2015). Green Marketing: A Study of Consumers’ 

Buying Behavior in Relation to Green Products. Global Journal of 

Management and Business Research: E Marketing, 15(5), 16–23. 

Genoveva, G., & Levina, L. (2019). the Green Marketing Mix: a Review of 

Customers’ Body Shop Purchase Intention. Jurnal Muara Ilmu Ekonomi Dan 

Bisnis, 3(2), 400. https://doi.org/10.24912/jmieb.v3i2.7386 

Ghozali, I. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25 

(9th ed.). Badan Penerbit Universitas Diponegoro. 

Grant, J. (2007). The Green Marketing Manifeesto. John Wiley & Sons Ltd,. 

Husada, L. (2020). Perubahan Gaya Hidup Dorong Industri Kosmetik. 27 Januari 

2020. https://koran.tempo.co/read/ekonomi-dan-bisnis/449594/perubahan-

gaya-hidup-dorong-industri-kosmetik 



67 
 

Karlina, G., & Setyorini, R. (2018). Pengaruh Green Marketing Terhadap 

Keputusan Pembelian Dengan Brand Image Sebagai Mediator ( Studi Pada 

Innisfree Bandung ). Management & Accounting Expose, 1(2), 56–65. 

Kartikasari, M. D., Dimyatai, M., & Sukarno, H. (2018). Pengaruh Green 

Marketing dan Pengetahuan Terhadap keputusan Pembelian dengan Mediasi 

minat Membeli konsumen Sariayu Martha Tilaar di Kota Jember. E-Journal 

Ekonomi Bisnis Dan Akuntansi, V(2), 172–177. 

https://doi.org/10.19184/ejeba.v5i2.8680 

Kotler, P., & Armstrong, G. (2008). Prinsip-prinsip Pemasaran Jilid 1 (12th ed.). 

Penerbit Erlangga. 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed.). Pearson 

Education Inc. 

Kotler, P., & Keller, K. L. (2016). Maarketing Management (15th ed.). Pearson 

Education Inc. 

Lea-Greenwood, G. (2012). Fashion Marketing Communications. John Wiley & 

Sons, Ltd. 

Lestari, H., Sunarti, & Bafadhal, A. S. (2019). Pengaruh brand ambassador dan 

korean wave terhadap citra merek serta dampaknya pada keputusan pembelian 

(Survei online pada konsumen Innisfree di Indonesia dan China). Jurnal 

Administrasi Bisnis, 66(1), 67–78. 

Mantiaha, G. F. (2016). The Influence Of Green Marketing On Consumer Buying 

Behavior (Study at The Body Shop Manado). Jurnal EMBA, 4(2), 58–67. 

Mudzakir, F. (2018). The Influence of Brand Ambassador Usage Toward Brand 

Image of Oppo. Industrial Research Workshop and National Seminar, 648–

655. 

https://jurnal.polban.ac.id/index.php/proceeding/article/download/1109/910 

Pramadya, T. P., & Oktaviani, J. (2016). Hallyu (Korean Wave) as Part of South 

Korea’s Cultural Diplomacy and Its Impact on Cultural Hybridity in Indonesia. 

Jurnal Dinamika Global, 1(01), 87–116. 

https://doi.org/10.36859/jdg.v1i01.16 

Rahayu, L., Abdillah, Y., & Mawardi, M. (2017). Pengaruh Green Marketing 

Terhadap Keputusan Pembelian Konsumen (Survei Pada Konsumen The Body 

Shop di Indonesia dan di Malaysia). Jurnal Administrasi Bisnis S1 Universitas 

Brawijaya, 43(1), 121–131. 

Sagia, A., & Situmorang, S. H. (2018). Pengaruh Brand Ambassador, Brand 

Personality Dan Korean Wave Terhadap Keputusan Pembelian Produk Nature 

Republic Aloe Vera. Jurnal Manajemen Dan Bisnis Indonesia, 5(2), 286–298. 

https://doi.org/10.31843/jmbi.v5i2.168 

Sarah, Y., & Sutar, S. (2020). Pengaruh Green Marketing, Corporate Social 



68 
 

Responsibility Terhadap Brand Image Dan Keputusan Pembelian. Jurnal 

Ekobis : Ekonomi Bisnis & Manajemen, 10(1), 33–47. 

https://doi.org/10.37932/j.e.v10i1.30 

Schiffman, L. G., Kanuk, L. L., & Hansen, H. (2012). Consumer Behaviour: A 

European Outlook (2nd ed.). Pearson Education Inc. 

Simpson, C. (2019). Top Factors to Consider When Buying Skin Care Products. 

Guides. https://www.calamitycool.com/2019/06/top-factors-to-consider-

when-buying-skin-care-products/ 

Siswandi, R. A., & Djawoto. (2019). Pengaruh Celebrity Endorser, Korean Wave, 

Brand Image, Word Of Mouth terhadap Keputusan Pembelian. Jurnal Ilmu 

Dan Riset Manajemen, 8(9), 1–18. 

Son, S., & Kijboonchoo, T. (2018). The Impact of Korean Wave on the Purchase 

Intention of Korean Cosmetics of Thai People in Bangkok and Chonburi, 

Thailand. PSAKU International Journal of Interdisciplinary Research, 5(2), 

76–83. https://doi.org/10.12778/235108618x15452373185705 

Sriyanto, A., & Kuncoro, A. W. (2019). Pengaruh Brand Ambassador, Minat Beli, 

Dan Testimoni Terhadap Keputusan Pembelian. Jurnal Ekonomika Dan 

Manajemen, 8(1), 21–34. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D. 

ALFABETA. 

Sutisna. (2001). Perilaku Konsumen & Komunikasi Pemasaran. PT REMAJA 

ROSDAKARYA. 

Truong, N. X. (2018). The Impact of Hallyu 4 . 0 and Social Media on Korean 

Products Purchase Decision of Generation C in Vietnam. Journal of Asian 

Finance, Economics and Business, 5(3), 81–93. 

https://doi.org/10.13106/jafeb.2018.vol5.no3.81 

Wardani, E. S., & Santosa, A. (2020). Pengaruh Hallyu, Ambassador Merek Dan 

Citra Merek Terhadap Keputusan Pembelian Atas Produk Republik Natur Di 

Yogyakarta. E-Jurnal Apresiasi Ekonomi, 8(2), 203–211. 

Widarjono, A. (2015). Analisis Multivariat Terapan. UPP STIM YKPN. 

Widarjono, A. (2018). Analisis Regresi Dengan SPSS (1st ed.). UPP STIM YKPN. 

Yulianti, N. M. D. R. (2020). Pengaruh Brand Image , Green Marketing Strategy , 

dan Emotional Desire Terhadap Keputusan Pembelian Produk McDonald’s. 

Jurnal Ilmiah Manajemen Dan Bisnis, 5(1), 69–79. 

http://journal.undiknas.ac.id/index.php/manajemen 

 

  


