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ABSTRAK

Penelitian ini dilakukan untuk menganalisis (1) pengaruh korean wave terhadap
keputusan pembelian produk NACIFIC di Yogyakarta, (2) pengaruh brand
ambassador terhadap keputusan pembelian produk NACIFIC di Yogyakarta, dan
(3) pengaruh green marketing terhadap keputusan pembelian produk NACIFIC di
Yogyakarta. Penelitian ini merupakan penelitian kuantitatif dengan populasi
konsumen yang pernah menggunakan produk NACIFIC dan berdomisili di
Yogyakarta. Sampel dalam penelitian ini adalah (1) responden berusia minimal 17
tahun dan (2) responden berdomisili di Yogyakarta. Dengan teknik pengambilan
sampel purposive sampling, sampel dalam penelitian ini berjumlah 98 responden.
Metode analisis yang digunakan dalam penelitian ini adalah analisis regresi logistik
biner. Hasil penelitian ini menunjukkan bahwa (1) korean wave berpengaruh positif
dan signifikan terhadap keputusan pembelian. (2) brand ambassador berpengaruh
positif namun tidak signifikan terhadap keputusan pembelian, dan (3) green
marketing berpengaruh positif dan signifikan terhadap keputusan pembelian.

Kata kunci: korean wave, brand ambassador, green marketing, keputusan
pembelian



ABSTRACT

This study aims to determine (1) the effect of the korean wave on purchasing
decisions for NACIFIC products in Yogyakarta, (2) the influence of brand
ambassadors on purchasing decisions for NACIFIC products in Yogyakarta, and
(3) the effect of green marketing on purchasing decisions for NACIFIC products in
Yogyakarta. This research is a quantitative study with a population of consumers
who have used NACIFIC product and domiciled in Yogyakarta. The sample in this
study were (1) respondents aged at least 17 years and (2) respondents domiciled in
Yogyakarta. The sampling technique is purposive sampling, the sample taken was
98 respondents. The method of analysis data used in this research was binary
logistic regression analysis. The results of this study indicate that (1) the korean
wave has a positive and significant effect on purchasing decisions. (2) brand
ambassadors have a positive but insignificant effect on purchasing decisions, and
(3) green marketing has a positive and significant effect on purchasing decisions.

Keywords: korean wave, brand ambassador, green marketing, purchase decision

Xi



DAFTAR ISI

Halaman JUAUI ...........ooii e e I
LEMBAR PERSETUIJUAN ...ttt I
HALAMAN PENGESAHAN ... ..ooi et i
PERNYATAAN KEASLIAN KARYA TULIS ... v
HALAMAN PERSEMBAHAN ...ttt v
Y/ 2 I 1 R SURSRRRI Vil
KATA PENGANTAR ...ttt e e nee e Vil
ABST RAK e X
DAFTAR ISL...o ettt e e saae e nnnee e X1l
DAFTAR TABEL ..ottt Xiv
DAFTAR GAMBAR ...ttt XV
DAFTAR LAMPIRAN ..ottt XVi
BAB L.ttt ereas 1
PENDAHULUAN. ..ottt ans 1
1.1, Latar Delakang .......ccccovoiiiiiiicc e 1
1.2, RUMUSAN MaSAlAN........ccoiiiiiiiie s 5
1.3, Batasan Masalah ... 6
1.4, Tujuan Penelitian..........cccoveiiiiie i 6
1.5, Manfaat Penelitian .........cccoooiiiiiiiiiieeece s 7
BAB Il oottt ene s 8
LANDASAN TEORI, PENELITIAN TERDAHULU, DAN PERUMUSAN
HIPOTESIS ...ttt sttt eneeneas 8
2 O - g T £ 1= g T =T o USRS 8
2.2.  Penelitian Terdahulu............ccoooiieiiiiic e 16
2.3, Perumusan HiPOTESIS........ccccuiiiiriiieieie e 19
BAB L.t e e 23
METODOLOGI PENELITIAN ...ttt 23
R N B 1= 1 1 TS I 0 1T o USSR 23
3.2. Definisi Operasional..........ccccccieiiiiiiiieii e 24

Xii



3.3, JeNIS PeNeIItIAN ..., 27

3.4. Objek dan Subjek Penelitian...........ccccooeiiiiiiiiiiicce 27
3.5. Metode Pengambilan Sampel ... 27
3.6. Metode Pengumpulan Data ..........ccooveveieiiiiiiiiseeeeee e 28
3.7. Metode ANAliSIS DAt ........ccceiieiiiieiieiece e 29
BAB TV 34
GAMBARAN UMUM PERUSAHAAN DAN ANALISIS DATA......ccccoeee. 34
4.1. Gambaran umum Perusanaan ..........ccccceeveieereeresieeseese e 34
4.2, ANALISIS DAtA .......ccviiiiiicece e 37
4.2.1. Karakteristik reSponden...........ccccocveveieiieve s 38
4.2.2.  UJiEINSIFUMEN ..ot 41
4.2.3.  UJi HIPOESIS.....ccoviiiiciieie ettt 44
4.2.4.  Pembahasan ... 56
BAB V..ot ettt ettt 62
PENUTUP ..ottt naene e 62
5.1 SIMPUIAN....c.oii e 62
52 Implikasi PENelitian. ..o 63
5.3 Keterbatasan Penelitian dan Saran Penelitian Selanjutnya............. 64
DAFTAR PUSTAKA ettt ee e e e e sae e e snae e nnneeens 66
LAMPIRAN ...ttt e e e et e e e e e e e e nbeeeeesnrneeeeans 69

xiii



DAFTAR TABEL

Tabel 2. 1 Faktor Keputusan Pembelian...........ccccoooooiiiiiiiiiiicie e 10
Tabel 2. 2 Penelitian Terdahulu...........ccocooiiiiniiii e 16
Tabel 4. 1 Karakteristik responden berdasarkan jenis kelamin .................... 38
Tabel 4. 2 Karakteristik responden berdasarkan usia ............cccoccveeivenennnene. 38
Tabel 4. 3 Karakteristik responden berdasarkan pekerjaan............c.cc.cooe.... 39
Tabel 4. 4 Karakteristik responden berdasarkan penghasilan....................... 40

Tabel 4. 5 Karakteristik responden berdasarkan pengetahuan responden

tentang SKINCAre KOMa.........cuiiiiiiiie i 41
Tabel 4. 6 Hasil Uji Validitas .........ccccceviveiiiiiiieniee s 42
Tabel 4. 7 Hasil Uji Reliabilitas ...........ccccccveviiiiiiiic e 44
Tabel 4. 8 Case Processing SUMMAAIY.........cccccoueveeieiieieesie et 44
Tabel 4. 9 Dependent Variable ENcoding .........ccooiiiininininiine e 45
Tabel 4. 10 Classification Table ... 45
Tabel 4. 11 Iteration History Block 0 (-2LL awal).........cccoeveviieiiicniiiie, 46
Tabel 4. 12 Iteration History Block 1 (-2LL akhir).......c.ccccovevviviiiiiicieee, 47
Tabel 4. 13 OMNIDUS TESE....coviiiiiieiieeeeee e e 48
Tabel 4. 14 Hasil uji Hosmer and Lemeshow Test..........cccevvveeiviiniieieeene 49
Tabel 4. 15 Koefisien DetermMinaSi ........cccccveveiiereeenie e see e 50
Tabel 4. 16 Classification Table..........cccooveiiiiiniie e 50
Tabel 4. 17 Variables in the EQUAtiON .............cccoeeiiiiciiciececee e 51
Tabel 4. 18 Rangkuman hasil pengujian hipotesis..........cccovvvireniieniiinnnn, 61

Xiv



DAFTAR GAMBAR

Gambar 2. 1 Proses Keputusan Pembelian ............ccccoovevviiiviccc e,

Gambar 2. 2 Kerangka Penelitian

Xv



DAFTAR LAMPIRAN

Lampiran 1 Kuesioner Penelitian ... 70
Lampiran 2 Tabulasi data reSPonden ...........cccceoeiiiineninieieiese e 76
Lampiran 3 Tabulasi data kuesioner Variabel X1 ........ccccccovvvieiiniiiinninnnnns 81
Lampiran 4 Tabulasi data kuesioner variabel X2 ............ccccocoviviviiiiiciiiennns 85
Lampiran 5 Tabulasi data kuesioner variabel X3 dan Y .........ccccccoecieiienn, 89
Lampiran 6 Hasil Uji Validitas X1 ..........ccooeriiininiiinineeeeeee e 94
Lampiran 7 Hasil Uji Validitas X2..........cccceviiiiiniiiieeeeee e 96
Lampiran 8 Hasil Uji Validitas X3..........cccceoiiiieiiiiiicseese e 99
Lampiran 9 Hasil Uji Reliabilitas (X1) ......cccccovveviiieiiciecec e 102
Lampiran 10 Hasil Uji Reliabilitas (X2) .......cccccveiiiiniiineieec e 102
Lampiran 11 Hasil Uji Reliabilitas (X3) ......cccooiiiininiiiieieec e 102
Lampiran 12 Hasil uji Case Processing SUmmary............cccooveveiveseervesnennn 102
Lampiran 13 Tabel Dependent Variable Encoding..........cccccceevvvieieeieinenne. 103
Lampiran 14 Hasil Uji Classification Table (awal).........cccccooeveiiiniinnnnn. 103
Lampiran 15 Hasil Uji -2LL awal...........cccooeiiiiiiiiieee e 103
Lampiran 16 Hasil Uji -2LL akhir .......cc.ccoooviiiiiiiceccecc e 104
Lampiran 17 Hasil uji Omnibus TeSt.........ccccevveiiiieie e 104
Lampiran 18 Hasil uji Nagelkerke R SQuare ..........c.ccoeoeieienenciencncsee 105
Lampiran 19 Hasil Uji Hosmer and Lemeshow Test .........cccocevvvieieereinnnee. 105
Lampiran 20 Hasil uji Classification Table (akhir)..........c.ccccoooiveiviininn. 105
Lampiran 21 Hasil uji Variables in the Equation............cccccccevveviiiiieinnn, 105
Lampiran 22 Tabel Casewise LiSt .........ccccuoeiiiiieneiiienieeee s 106
Lampiran 23 Tabel distribusi Chi SqQuare...........ccccooiviiiiiiinen e 107
Lampiran 24 Tabel statistik nilai r tabel ............cccoooveviiiiiii 109

XVi



