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ABSTRAK 

 

Penelitian ini dilakukan untuk menganalisis (1) pengaruh korean wave terhadap 

keputusan pembelian produk NACIFIC di Yogyakarta, (2) pengaruh brand 

ambassador terhadap keputusan pembelian produk NACIFIC di Yogyakarta, dan 

(3) pengaruh green marketing terhadap keputusan pembelian produk NACIFIC di 

Yogyakarta. Penelitian ini merupakan penelitian kuantitatif dengan populasi 

konsumen yang pernah menggunakan produk NACIFIC dan berdomisili di 

Yogyakarta. Sampel dalam penelitian ini adalah (1) responden berusia minimal 17 

tahun dan (2) responden berdomisili di Yogyakarta. Dengan teknik pengambilan 

sampel purposive sampling, sampel dalam penelitian ini berjumlah 98 responden. 

Metode analisis yang digunakan dalam penelitian ini adalah analisis regresi logistik 

biner. Hasil penelitian ini menunjukkan bahwa (1) korean wave berpengaruh positif 

dan signifikan terhadap keputusan pembelian. (2) brand ambassador berpengaruh 

positif namun tidak signifikan terhadap keputusan pembelian, dan (3) green 

marketing berpengaruh positif dan signifikan terhadap keputusan pembelian. 

 

Kata kunci: korean wave, brand ambassador, green marketing, keputusan 

pembelian 
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ABSTRACT 

This study aims to determine (1) the effect of the korean wave on purchasing 

decisions for NACIFIC products in Yogyakarta, (2) the influence of brand 

ambassadors on purchasing decisions for NACIFIC products in Yogyakarta, and 

(3) the effect of green marketing on purchasing decisions for NACIFIC products in 

Yogyakarta. This research is a quantitative study with a population of consumers 

who have used NACIFIC  product and domiciled in Yogyakarta. The sample in this 

study were (1) respondents aged at least 17 years and (2) respondents domiciled in 

Yogyakarta. The sampling technique is purposive sampling, the sample taken was 

98 respondents. The method of analysis data used in this research was binary 

logistic regression analysis. The results of this study indicate that (1) the korean 

wave has a positive and significant effect on purchasing decisions. (2) brand 

ambassadors have a positive but insignificant effect on purchasing decisions, and 

(3) green marketing has a positive and significant effect on purchasing decisions. 

 

Keywords: korean wave, brand ambassador, green marketing, purchase decision  
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