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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis Pengaruh Harga, Promosi, dan 
Brand Image Terhadap Keputusan Pembelian Produk Skincare Skintific di Daerah 
Istimewa Yogyakarta. Teknik pengambilan sampel pada penelitian ini menggunakan 
teknik non-probability sampling dengan jumlah responden sebanyak 90 responden. 
Analisis data menggunakan analisis regresi linear berganda dengan menggunakan 
Program IBM SPSS Statistics 26. Hasil penelitian menunjukkan harga berpengaruh 
positif dan signifikan terhadap keputusan pembelian melalui Produk Skincare Skintific 
di Daerah Istimewa Yogyakarta, promosi berpengaruh positif dan signifikan terhadap 
keputusan pembelian Produk Skincare Skintific di Daerah Istimewa Yogyakarta, dan 
brand image berpengaruh positif dan signifikan terhadap keputusan pembelian Produk 
Skincare Skintific di Daerah Istimewa Yogyakarta. 
Kata Kunci: Harga, Promosi, Brand Image, Keputusan Pembelian 
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ABSTRACT 

This study aims to analyze the Influence of Price, Promotion, and Brand Image 
on Purchasing Decisions of Skintific Skincare Products in the Special Region of 
Yogyakarta. The sampling technique in this study used a non-probability sampling 
technique with a total of 90 respondents. Data analysis used multiple linear regression 
analysis using the IBM SPSS Statistics 26 Program. The results of the study showed 
that price had a positive and significant effect on purchasing decisions through 
Skintific Skincare Products in the Special Region of Yogyakarta, promotion had a 
positive and significant effect on purchasing decisions of Skintific Skincare Products 
in the Special Region of Yogyakarta, and brand image had a positive and significant 
effect on purchasing decisions of Skintific Skincare Products in the Special Region of 
Yogyakarta. 
Keyword: Price, Promotion, Brand Image, Purchasing Decisions 
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