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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Green Marketing, Viral
Marketing, dan Online Customer Review terhadap Keputusan Pembelian Skincare
Brand Avoskin Melalui Aplikasi TikTok Shop. Metode Pengambilan sampel
menggunakan non probability sampling dengan Teknik purposive sampling. Jumlah
sampel dalam penelitian ini adalah 100 responden. Penelitian ini menggunakan
pendekatan kuantitatif, dengan metode analisis regresi linier berganda dengan
menggunakan Program /BM SPSS Statistic. Data yang digunakan adalah data
primer yang diperoleh dari penyebaran kuesioner. Hasil penelitian menunjukan
bahwa Green Marketing berpengaruh positif signifikan terhadap Keputusan
Pembelian Skincare Brand Avoskin Melalui Aplikasi TikTok Shop. Viral Marketing
berpengaruh positif signifikan terhadap Keputusan Pembelian Skincare Brand
Avoskin Melalui Aplikasi TikTok Shop. Online Customer Review berpengaruh
positif signifikan terhadap Keputusan Pembelian Skincare Brand Avoskin Melalui
Aplikasi TikTok Shop.

Kata Kunci: Green Marketing, Viral Marketing, Online Customer Review, dan
Keputusan Pembelian



Xi

ABSTRACT

This study aims to determine the effect of Green Marketing, Viral Marketing, and
Online Customer Reviews on the Purchase Decision of Avoskin Skincare Brand
through the TikTok Shop Application. The sampling method used is non-probability
sampling with a purposive sampling technique. The sample size in this study is 100
respondents. This study uses a quantitative approach, with multiple linear
regression analysis using the IBM SPSS Statistics program. The data used is
primary data obtained from questionnaire distribution. The results of the study
show that Green Marketing has a significant positive effect on the Purchase
Decision of Avoskin Skincare Brand through the TikTok Shop Application. Viral
Marketing has a significant positive effect on the Purchase Decision of Avoskin
Skincare Brand through the TikTok Shop Application. Online Customer Reviews
have a significant positive effect on the Purchase Decision of Avoskin Skincare
Brand through the TikTok Shop Application.

Keywords: Green Marketing, Viral Marketing, Online Customer Review, and
Purchase Decision
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