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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh brand image, brand
ambassador, dan kualitas produk terhadap minat beli produk Make Over di Daerah
Istimewa Yogyakarta. Metode pengumpulan data dilakukan melalui penyebaran
kuesioner secara daring menggunakan Google Form. Populasi dalam penelitian ini
adalah masyarakat Daerah Istimewa Y ogyakarta yang merupakan pengguna produk
Make Over. Teknik pengambilan sampel menggunakan non-probability sampling
dengan pendekatan purposive sampling, dan jumlah sampel yang diperoleh
sebanyak 90 responden. Hasil penelitian menunjukkan bahwa brand image, brand
ambassador, dan kualitas produk berpengaruh secara positif dan signifikan

terhadap minat beli produk Make Over di Daerah Istimewa Yogyakarta.

Kata Kunci: Brand Image, Brand Ambassador, Kualitas Produk, Minat Beli



ABSTRACT

This study aims to determine the influence of brand image, brand ambassador, and
product quality on the purchase intention of Make Over products in the Special
Region of Yogyakarta. The data collection method was done by distributing online
questionnaires using Google Forms. The population of this study consists of
residents of the Special Region of Yogyakarta who are users of Make Over
products. The sampling technique used was non-probability sampling with a
purposive sampling approach, and 90 respondents were obtained. The results of
the study indicate that brand image, brand ambassador, and product quality have
a positive and significant effect on the purchase intention of Make Over products

in the Special Region of Yogyakarta.

Keywords: Brand Image, Brand Ambassador, Product Quality, Purchase Intention
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