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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh brand image dan influencer 

marketing terhadap keputusan pembelian konsumen Garnier micellar water 

dengan minat beli sebagai variabel pemediasi. Populasi penelitian adalah seluruh 

konsumen yang menggunakan dan membeli Garnier micellar water. Pengambilan 

sampel menggunakan teknik non-probabillity sampling dengan metode purposive 

sampling. Jumlah responden pada penelitian ini adalah 100 orang. Pengumpulan 

data dilakukan dengan penyebaran kuisioner. Uji instrumen, uji normalitas, uji 

asumsi klasik semua dilakukan dan seluruhnya memenuhi kriteria. Uji hipotesis 

menggunakan analisis regresi dan bootstrapping Process macro v4.2 for SPSS 25 

oleh Andrew. F. Hayes. Hasil penelitian menunjukkan brand image dan influencer 

marketing berpengaruh positif terhadap minat beli, brand image dan influencer 

marketing berpengaruh positif terhadap keputusan pembelian, minat beli 

berpengaruh negatif terhadap keputusan pembelian. Minat beli tidak mampu 

memediasi pengaruh brand image dan influencer marketing terhadap keputusan 

pembelian. Pengaruh brand image, influencer marketing dan minat beli terhadap 

keputusan pembelian menunjukkan nilai 5,7% dan sisanya 94,3% dipengaruhi 

oleh variabel lain yang tidak dimasukkan pada penelitian ini. 

Kata kunci: brand image, influencer marketing, minat beli, keputusan pembelian. 

  



xi 

 

  

ABSTRACT 

This study aims to determine the influence of brand image and influencer marketing 

on consumers’ purchasing decisions for Garnier micellar water, with purchase 

intention as a mediating variable. The population of this study consists of all 

consumers who use and purchase Garnier micellar water. The sampling technique 

employed was non-probability sampling with a purposive sampling method, 

involving 100 respondents. Data were collected through a questionnaire. 

Instrument testing, normality testing, and classical assumption testing were carried 

out and all met the required criteria. Hypothesis testing was conducted using 

regression analysis and bootstrapping with Process Macro v4.2 for SPSS 25 by 

Andrew F. Hayes. The results show that brand image and influencer marketing 

have a positive effect on purchase intention, and both variables also positively 

affect purchasing decisions. However, purchase intention has a negative effect on 

purchasing decisions. Furthermore, purchase intention is not able to mediate the 

influence of brand image and influencer marketing on purchasing decisions. The 

influence of brand image, influencer marketing, and purchase intention on 

purchasing decisions is 5.7%, while the remaining 94.3% is influenced by other 

variables not included in this study. 

Keywords: brand image, influencer marketing, purchase intention, purchase 

decision. 
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