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ABSTRAK 

Penelitian ini  bertujuan untuk menganalisis pengaruh price discount, in-store 

display, dan bonus pack terhadap keputusan impulse buying pada pengunjung Toko 

Mutiara Kosmetik di Yogyakarta. Populasi dalam penelitian ini adalah seluruh 

masyarakat Yogyakarta yang berusia minimal 17 tahun. Penentuan sampel pada 

penelitian ini menggunakan teknik non probability sampling dengan metode 

purposive sampling. Berdasar kriteria sampel, diperoleh sampel sebanyak 112 

responden. Data yang digunakan pada penelitian ini adalah data primer yang 

diperoleh melalui penyebaran kuesioner. Data diolah menggunakan software SPSS. 

Hasil penelitian ini menunjukkan bahwa: (1) price discount memiliki pengaruh 

positif dan signifikan terhadap keputusan impulse buying pada pengunjung Toko 

Mutiara Kosmetik di Yogyakarta, (2) in-store display memiliki pengaruh positif 

dan signifikan terhadap keputusan impulse buying pada pengunjung toko mutiara 

kosmetik di Yogyakarta, (3) bonus pack memiliki pengaruh positif dan signifikan 

terhadap keputusan impulse buying pada pengunjung toko mutiara kosmetik di 

Yogyakarta. 

Kata Kunci: Price Disccount, In-Store Display, Bonus Pack, Impulse Buying 
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ABSTRACT 

This study aims to analyze the influence of price discount, in-store display, and 

bonus pack on impulse buying decisions of visitors to Mutiara Cosmetics stores in 

Yogyakarta. The population in this study were all people of Yogyakarta who were 

at least 17 years old. The determination of the sample in this study used a non-

probability sampling technique with a purposive sampling method. Based on the 

sample criteria, a sample of 112 respondents was obtained. The data used in this 

study were primary data obtained through the distribution of questionnaires. The 

data were processed using SPSS software. The results of this study indicate that: 

(1) price discount has a positive and significant influence on impulse buying 

decisions of visitors to Mutiara Cosmetics stores in Yogyakarta, (2) in-store display 

has a positive and significant influence on impulse buying decisions of visitors to 

Mutiara Cosmetics stores in Yogyakarta, (3) bonus pack has a positive and 

significant influence on impulse buying decisions of visitors to Mutiara Cosmetics 

stores in Yogyakarta. 

Keywords: Price Discount, In-Store Display, Bonus Pack, Impulse Buying 
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