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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh viral marketing,
online customer review, dan brand awareness terhadap minat beli pada coffee shop
di Daerah Istimewa Yogyakarta melalui media sosial TikTok. Teknik pengambilan
sampel pada penelitian ini menggunakan teknik non-probability sampling dengan
jumlah responden sebanyak 107 responden. Analisis data menggunakan analisis
regresi linear berganda dengan menggunakan Program IBM SPSS Statistics 26.
Hasil penelitian menunjukkan bahwa viral marketing berpengaruh positif
signifikan terhadap minat beli pada coffee shop di D.l. Yogyakarta, online customer
review berpengaruh positif signifikan terhadap minat beli pada coffee shop di D.I.
Yogyakarta, dan brand awareness berpengaruh positif signifikan terhadap minat

beli pada coffee shop di D.I. Yogyakarta.

Kata Kunci: Viral Marketing, Online Customer Review, Brand Awareness, Minat

Beli



ABSTRACT

This research aims to analyze the influence of viral marketing, online
customer reviews, and brand awareness on purchase intention at coffee shops in
the Special Region of Yogyakarta through the TikTok social media platform. The
sampling technique used in this research is non-probability sampling, with a total
of 107 respondents. Data analysis was conducted using multiple linear regression
analysis with IBM SPSS Statistics 26. The results show that viral marketing has a
significant positive effect on purchase intention at coffee shops in the Special
Region of Yogyakarta, online customer reviews have a significant positive effect on
purchase intention at coffee shops in the region, and brand awareness also has a
significant positive effect on purchase intention at coffee shops in the Special

Region of Yogyakarta.

Keywords: Viral Marketing, Online Customer Review, Brand Awareness, Purchase

Intention
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