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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis Pengaruh Electronic Word Of 

Mouth, Variety Seeking, dan Brand Image terhadap Brand Switching pada 

Konsumen Aqua ke Le Minerale. Teknik pengambilan sampel pada penelitian ini 

menggunakan teknik non-probability sampling dengan jumlah responden sebanyak 

120 responden. Analisis data menggunakan analisis regresi linear berganda dengan 

menggunakan Program IBM SPSS Statistics 22. Hasil penelitian menunjukkan e-

wom tidak berpengaruh terhadap brand switching pada konsumen aqua ke Le 

Minerale, variety seeking berpengaruh positif dan signifikan terhadap brand 

switching pada konsumen aqua ke Le Minerale, dan brand image berpengaruh 

positif dan signifikan terhadap brand switching pada konsumen aqua ke Le 

Minerale. 

 

 

 

Kata Kunci: e-WOM, Variety Seeking, Brand Image, Brand Switching 
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ABSTRACT 

This study aims to analyze the effect of Electronic Word Of Mouth, Variety 

Seeking, and Brand Image on Brand Switching in Aqua Consumers to Le Minerale. 

The sampling technique in this study used non-probability sampling techniques with 

a total of 120 respondents. Data analysis using multiple linear regression analysis 

using the IBM SPSS Statistics 22 program. The results showed that e-wom has no 

effect on brand switching for aqua to Le Minerale consumers, variety seeking has 

a positive and significant effect on brand switching for aqua to Le Minerale 

consumers, and brand image has a positive and significant effect on brand 

switching for aqua to Le Minerale consumers. 
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