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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh langsung dari Korean 

wave dan citra merek terhadap minat beli, serta pengaruh langsung Korean wave, 

citra merek, dan minat beli terhadap keputusan pembelian. Selain itu, penelitian ini 

juga bertujuan untuk mengidentifikasi pengaruh tidak langsung Korean wave dan 

citra merek terhadap melalui minat beli.  

Lokasi penelitian dilakukan di Bunju Café & Mart. Jenis penelitian ini adalah 

penelitian kuantitatif. Populasi dalam penelitian ini adalah seluruh konsumen Bunju 

Café & Mart, dengan menggunakan metode purposive sampling. Sampel dalam 

penelitian ini berjumlah 95 responden. Teknik analisis yang digunakan adalah 

analisis jalur dan uji sobel dengan menggunakan IBM SPSS Statistic 25.  

Hasil penelitian menunjukkan bahwa Korean wave dan citra merek 

berpengaruh positif signifikan terhadap minat beli. Selain itu, Korean wave, citra 

merek, dan minat beli juga berpengaruh positif signifikan terhadap keputusan 

pembelian. Minat beli memediasi hubungan antara Korean wave dan citra merek 

terhadap keputusan pembelian. 

Kata Kunci: Citra Merek, Keputusan Pembelian, Korean wave, Minat Beli. 
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ABSTRACT 

This study aims to determine the direct effects of the Korean wave and brand 

image on purchase intention, as well as the direct effects of the Korean wave, brand 

image, and purchase intention on purchasing decisions. Additionally, this research 

seeks to identify the indirect effects of the Korean wave and brand image on 

purchasing decisions through purchase intention. 

The research was conducted at Bunju Café & Mart. This is a quantitative 

study, with the population comprising all consumers of Bunju Café & Mart, and the 

sample was selected using the purposive sampling method. The sample size in this 

study was 95 respondents. The analysis technique used is path analysis and Sobel 

test using IBM SPSS Statistics 25. 

The results of the study indicate that the Korean wave and brand image have 

a significant positive effect on purchase intention. Furthermore, the Korean wave, 

brand image, and purchase intention also have a significant positive effect on 

purchasing decisions. Purchase intention mediates the relationship between the 

Korean wave and brand image on purchasing decisions. 

Keywords: Brand Image, Purchasing Decisions, Korean wave, Purchase Intention. 
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