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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh dari online customer 

review, kemudahan penggunaan dan promosi terhadap keputusan pembelian 

makanan. Penelitian dilakukan pada aplikasi ShopeeFood. Jenis penelitian ini 

adalah penelitian kuantitatif. Populasi dalam penelitian ini adalah seluruh 

masyarakat yang pernah melakukan pembelian makanan di ShopeeFood. Sampel 

dalam penelitian ini berjumlah 95 responden. Teknik pengambilan sampel dalam 

penelitian ini menggunakan non-probability sampling dengan metode purposive 

sampling. 

Hasil penelitian menunjukkan bahwa online customer review berpengaruh 

positif signifikan terhadap keputusan pembelian makanan di ShopeeFood, 

kemudahan penggunaan berpengaruh positif signifikan terhadap keputusan 

pembelian makanan di ShopeeFood, dan promosi bepengaruh positif signifikan 

terhadap keputusan pembelian makanan di ShopeeFood. 

Kata Kunci: Online Customer Review, Kemudahan Penggunaan, Promosi, 

Keputusan Pembelian. 
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ABSTRACT 

This research aims to examine the influence of online customer reviews, 

ease of use and promotions on food purchasing decisions. The study was conducted 

on the ShopeeFood application, targeting individuals who have made food 

purchases through the platform. The sample consisted of 95 respondents, selected 

through purposive sampling, a method categorized under non-probability 

sampling. 

The findings reveal that online customer reviews positive significantly 

impact food purchasing decisions on ShopeeFood. Similarly ease of use and 

promotions also have positive significant influences on food purchasing decisions 

within the platform. 

Keywords: Online Customer Reviews, Ease of Use, Promotions, Purchase 

Decisions. 

  



x 
 

DAFTAR ISI 

HALAMAN PERSETUJUAN ............................................................................. ii 

HALAMAN PENGESAHAN .............................................................................. iii 

PERNYATAAN KEASLIAN KARYA TULIS ILMIAH ................................ iv 

HALAMAN PERSEMBAHAN ............................................................................ v 

HALAMAN MOTTO .......................................................................................... vi 

KATA PENGANTAR ......................................................................................... vii 

ABSTRAK .......................................................................................................... viii 

ABSTRACT ........................................................................................................... ix 

DAFTAR ISI ........................................................................................................... x 

DAFTAR TABEL ............................................................................................... xii 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR LAMPIRAN ...................................................................................... xiv 

BAB I PENDAHULUAN ....................................................................................... 1 

A. Latar Belakang Masalah ......................................................................................... 1 

B. Rumusan Masalah .................................................................................................. 5 

C. Batasan Masalah .................................................................................................... 6 

D. Tujuan Penelitian ................................................................................................... 6 

E. Manfaat Penelitian ................................................................................................. 7 

BAB II LANDASAN TEORI DAN PERUMUSAN HIPOTESIS ..................... 8 

A. Landasan Teori ....................................................................................................... 8 

1. Keputusan Pembelian ......................................................................................... 8 

2. Online Customer Review .................................................................................. 11 

3. Kemudahan Penggunaan .................................................................................. 13 

4. Promosi ............................................................................................................ 15 

B. Penelitian Terdahulu ............................................................................................ 18 

C. Perumusan Hipotesis ............................................................................................ 20 

D. Kerangka Pemikiran ............................................................................................. 21 

BAB III METODE PENELITIAN ..................................................................... 23 

A. Definisi Konsep ................................................................................................... 23 

B. Definisi Operasional ............................................................................................ 24 

C. Jenis Penelitian ..................................................................................................... 25 



xi 
 

D. Jenis dan Sumber Data ......................................................................................... 25 

E. Populasi dan Sampel ............................................................................................ 26 

F. Metode Pengumpulan Data .................................................................................. 27 

G. Metode Analisis Data ........................................................................................... 28 

1. Uji Instrumen ................................................................................................... 28 

2. Uji Asumsi Dasar (Uji Normalitas) .................................................................. 29 

3. Uji Asumsi Klasik ............................................................................................ 30 

4. Analisis Regresi Linear Berganda .................................................................... 30 

5. Uji Goodness of Fit (Uji F) .............................................................................. 31 

6. Uji Hipotesis (Uji t) .......................................................................................... 31 

7. Koefisien Determinasi (Adjusted R-squared) ................................................... 32 

BAB IV GAMBARAN UMUM DAN ANALISIS DATA ................................. 33 

A. Gambaran Umum ShopeeFood ............................................................................ 33 

B. Karakteristik Responden ...................................................................................... 34 

C. Hasil Uji Instrumen .............................................................................................. 35 

D. Hasil Uji Asumsi Dasar (Uji Normalitas) ............................................................. 37 

E. Hasil Uji Asumsi Klasik ....................................................................................... 37 

F. Hasil Analisis Regresi Linear Berganda ............................................................... 38 

G. Hasil Uji Goodness of Fit (Uji F) ......................................................................... 39 

H. Hasil Uji Hipotesis (Uji t) .................................................................................... 40 

I. Koefisien Determinasi (Adjusted R-squared) ....................................................... 40 

J. Pembahasan ......................................................................................................... 41 

BAB V KESIMPULAN DAN SARAN ............................................................... 43 

A. Kesimpulan .......................................................................................................... 43 

B. Saran .................................................................................................................... 43 

DAFTAR PUSTAKA ........................................................................................... 45 

LAMPIRAN .......................................................................................................... 49 

 

 

  



xii 
 

DAFTAR TABEL 

Tabel 2. 1 Penelitian Terdahulu ......................................................................... 18 

Tabel 4. 1 Responden Berdasarkan Usia, Jenis Kelamin dan Pekerjaan ....... 34 

Tabel 4. 2 Hasil Uji Validitas .............................................................................. 35 

Tabel 4. 3 Hasil Uji Reliabilitas .......................................................................... 36 

Tabel 4. 4 Hasil Uji Normalitas .......................................................................... 37 

Tabel 4. 5 Hasil Uji Multikolinearitas ................................................................ 37 

Tabel 4. 6 Hasil Uji Heteroskedastisitas ............................................................ 38 

Tabel 4. 7 Hasil Analisis Regresi Linear Berganda .......................................... 38 

Tabel 4. 8 Hasil Uji F ........................................................................................... 39 

Tabel 4. 9 Hasil Uji Hipotesis .............................................................................. 40 

Tabel 4. 10 Hasil Koefisien Determinasi ............................................................ 40 

 

 

  



xiii 
 

DAFTAR GAMBAR 

Gambar 2. 1 Kerangka Pikiran .................................................................................... 22 

 

  



xiv 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 : Kuesioner ...................................................................................... 49 

Lampiran 2 : Identitas Responden ..................................................................... 54 

Lampiran 3 : Data Jawaban 95 Responden ...................................................... 57 

Lampiran 4 : Hasil Olah Data ............................................................................ 69 

  


