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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas
produk, citra merek dan gaya hidup terhadap keputusan pembelian
konsumen Insurgent Club di Yogyakarta. Teknik pengambilan sampel
pada penelitian ini menggunakan teknik non-probability sampling
dengan jumlah responden sebanyak 110 responden. Metode analisis data
menggunakan uji validitas, uji reliabilitas, uji normalitas, uji
multikolinearitas, uji heterosdastisitas, uji linier berganda, uji F, uji t dan
uji koefisien determinasi dengan menggunakan Program [BM SPSS
Statistics 30. Hasil penelitian menunjukan bahwa kualitas produk dan
citra merek berpengaruh positif dan signifikan terhadap keputusan
pembelian, sedangkan gaya hidup tidak berpengaruh positif dan
signifikan terhadap keputusan pembelian Insurgent Club di Yogyakarta.
Dengan Adjusted R’ sebesar 26% yang berarti kualitas produk, citra
merek dan gaya hidup memberi dampak sebesar 26% terhadap keputusan
pembelian, sedangkan sisanya sebesar 74% dijelaskan oleh variabel lain

yang tidak termasuk dalam penelitian ini.

Kata Kunci: Kualitas Produk, Citra Merek, Gaya Hidup, Keputusan

Pembelian.
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ABSTRACT

This research aims to analyze the influence of product quality, brand image and
lifestyle on consumer purchasing decisions for Insurgent Club in Yogyakarta. The
sampling technique in this rvesearch used a non-probability sampling technique
with a total of 110 respondents. Data analysis methods use validity tests,
reliability tests, normality tests, multicollinearity tests, heterosdasticity tests,
multiple linear tests, F tests, t tests and coefficient of determination tests using the
IBM SPSS Statistics 30 program. The research results show that product quality
and brand image have an influence positive and significant on purchasing
decisions, while lifestyle has a positive but not significant effect on purchasing
decisions for Insurgent Club in Yogyakarta. With Adjusted R2 of 26%, which
means product quality, brand image and lifestyle have an impact of 26% on
purchasing decisions, while the remaining 74% is explained by other variables

not included in this research.

Keyword: Product Quality, Brand Image, Lifestyle, Purchase Decision
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