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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh brand ambassador, kualitas
produk, dan harga terhadap keputusan pembelian produk lipstik merek Wardah di
Yogyakarta. Sampel pada penelitian ini adalah masyarakat minimal berusia 17
tahun, berjenis kelamin wanita, pernah melakukan pembelian produk lipstik merek
Wardah minimal satu kali dalam waktu satu tahun terakhir, dan mengenal brand
ambassador Wardah. Jumlah sampel sebanyak 100 responden, teknik pengambilan
sampel menggunakan non probability dengan metode Purposive Sampling, metode
yang digunakan adalah uji instrumen, uji asumsi dasar, uji asumsi klasik, analisis
linear berganda, uji Goodness of Fit, uji koefisien determinasi, dan uji t. Hasil
penelitian ini dapat disimpulkan bahwa brand ambassador dan kualitas produk
berpengaruh positif dan signifikan terhadap keputusan pembelian produk lipstik
merek Wardah di Yogyakarta, sedangkan harga tidak berpengaruh terhadap
keputusan pembelian produk lipstik merek Wardah di Yogyakarta.

Kata kunci: Brand Ambassador, Kualitas Produk, Harga

ABSTRACT

This study aims to analyze the effect of brand ambassadors, product quality, and
price on purchasing decisions for Wardah brand lipstick products in Yogyakarta.
The sample in this study were people who were at least 17 years old, female, had
purchased Wardah brand lipstick products at least once in the past year, and knew
Wardah brand ambassadors including Dewi Sandra, Amanda Rawles, and Dinda
Hauw. The number of samples was 100 respondents, the sampling technique used
non probability with purposive sampling method, the methods used were instrument
test, basic assumption test, classical assumption test, multiple linear analysis,
Goodness of Fit test, coefficient of determination test, and t test. The results of this
study can be concluded that brand ambassadors and product quality have a positive
and significant effect on purchasing decisions for Wardah brand lipstick products
in Yogyakarta, while price has no effect on purchasing decisions for Wardah brand
lipstick products in Yogyakarta.

Keywords: Brand Ambassador, Product Quality, Price
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