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ABSTRAK 

 

PENGARUH ELECTRONIC WORD OF MOUTH, CITRA MEREK, DAN 

HARGA TERHADAP KEPUTUSAN PEMBELIAN MARINA HAND AND 

BODY LOTION PADA PENGIKUT AKUN X @OHMYBEAUTYBANK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh electronic word of mouth, citra 

merek, dah harga terhadap keputusan pembelian Marina hand and body lotion pada 

pengikut akun X ohmybeautybank. Metode pengumpulan data menggunakan 

kuesioner yang dibagikan melalui google form. Populasi dari penelitian ini 

merupakan pengikut akun X @ohmybeautybank yang pernah melakukan 

pembelian Marina hand and body lotion. Pengambilan sampel dilakukan dengan 

menggunakan Teknik Non-Probability sampling dengan Teknik Purposive 

sampling. Jumlah sampel sebanyak 160 responden. Hasil penelitian ini 

menunjukkan bahwa electronic word of mouth, citra merek, dah harga berpengaruh 

positif dan sihnifikan terhadap keputusan pembelian Marina hand and body lotion 

pada pengikut akun X @ohmybeautybank.  

 

Kata kunci: electronic word of mouth, citra merek, harga, dan keputusan pembelian. 
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ABSTRACT 

 

THE EFFECT OF ELECTRONIC WORD OF MOUTH, BRAND IMAGE, AND 

PRICE ON PURCHASE DECISION MARINA HAND AND BODY LOTION ON 

FOLLOWERS OF ACCOUNT X @OHMYBEAUTYBANK 

This study aims to determine the effect of service electronic word of mouth, brand 

image, and price on purchase decision Marina hand and body lotion on followers 

of account X @ohmybeautybank. The data collection method used a questionnaire 

distributed via google form. The population of this study were followers of the X 

@ohmybeautybank account who had purchased Marina hand and body lotion. 

Sampling was done using a non-probability sampling with purposive sampling 

technique. The number of samples is 160 respondents. The data analysis technique 

is multiple linear regression analysis. The result of this study indicate that 

electronic word of mouth, brand image, and price have a positive and significant 

effect on purchase decision Marina hand and body lotion on followers of account 

X @ohmybeautybank. 

 

Keywords: electronic word of mouth, brand image, price, and purchase decision. 
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