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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Produk, Brand
Ambassador, Word of Mouth, dan Social Media Marketing terhadap keputusan
pembelian Lip Cream Implora di Yogyakarta. Menggunakan pendekatan kuantitatif
dengan data primer dari kuesioner dan data sekunder dari literatur, penelitian ini
menemukan bahwa semua variabel independen tersebut berpengaruh positif
terhadap keputusan pembelian. Analisis data menggunakan SPSS 26 menunjukkan
bahwa Kualitas Produk, Brand Ambassador, Word of Mouth, dan Sosial Media
Marketing secara signifikan mempengaruhi keputusan pembelian dengan

kontribusi sebesar 90,4%, sementara 9,6% dipengaruhi oleh faktor lain.

Kata Kunci: Kualitas Produk, Brand Ambassador, Word of Mouth, Social

Media Marketing, Keputusan Pembelian.
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ABSTRACT
This research aims to analyze the influence of Product Quality, Brand Ambassador,
Word of Mouth, and Social Media Marketing on purchasing decisions for Implora
Lip Cream in Yogyakarta. Using a quantitative approach with primary data from
questionnaires and secondary data from the literature, this research found that all of
these independent variables had a positive effect on purchasing decisions. Data
analysis using SPSS 26 shows that Product Quality, Brand Ambassador, Word of
Mouth, and Social Media Marketing significantly influence purchasing decisions

with a contribution of 90.4%, while 9.6% is influenced by other factors.

Keywords: Product Quality, Brand Ambassador, Word of Mouth, Social Media

Marketing, and Purchasing Decisions.
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