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“Sesungguhnya sesudah kesulitan itu ada kemudahan. Maka apabila kamu telah
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PENGARUH FLASH SALE, LIVE SHOPPING DAN ONLINE CUSTOMER
REVIEW TERHADAP KEPUTUSAN PEMBELIAN SKINCARE BRAND THE
ORIGINOTE DI E-COMMERCE SHOPEE

Anita Selvia Putri
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis adanya pengaruh flash sale, live shopping,
dan online customer review terhadap keputusan pembelian skincare Brand The
Originote di E-commerce Shopee. Perolehan data dilakukan melalui penyebaran
kuisioner melalui Google Form. Populasi dalam penelitian ini adalah seluruh pengguna
aplikasi Shopee yang merupakan konsumen dari skincare The Originote dan sampel
sejumlah 181 responden yang diperoleh dengan menggunakan model Non-Probability
Sampling dengan metode purposive sampling. Adapun penentuan sampel didasarkan
kriteria pernah membeli produk skincare The Originote di Shopee. Analisis data yang
digunakan adalah analisis regresi linear berganda menggunakan SPSS for Windows.
Hasil penelitian ini menunjukan bahwa flash sale berpengaruh positif dan signifikan
terhadap keputusan pembelian, /ive shopping tidak berpengaruh terhadap keputusan
pembelian, dan online customer review berpengaruh positif dan signifkan terhadap
keputusan pembelian.

Kata Kunci: Flash Sale, Live Shopping, Online Customer Review, Keputusan
Pembelian.



ABSTRACT

This research aim to analyze the influence of flash sale, live shopping, and online

customer review on customer purchasing decision of brand of skincare The Originote

in the e-commerce Shopee. The data was collection by using Google Form. The

population in this study were all customers of The Originote skincare and a sample of
181 respondent was obtained using the Non-Probability Sampling model with the
purposive sampling method. The sample selection was based on the criteria of having
purchased The Originote skincare on Shopee. The data analysis used is regression
analysis multiple linear using SPSS for windows. The result of this research show that
flash sale have a positive and significant effect on purchasing decision, live shopping
have no effect on purchasing decision, and online customer review have a positive and

significant effect on purchasing decision.

Key Word: Flash Sale, Live shopping, Online Customer Review, Purchase Decision.
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