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MOTTO 

“Maka sesungguhnya bersama kesulitan itu ada kemudahan. Sesungguhnya 

bersama kesulitan itu ada kemudahan” 

(Q.S, Al-Insyirah, 94: 5-6) 

 

 

“Orang lain ga akan bisa paham struggle dan masa sulitnya kita, yang mereka 

ingin tahu hanya bagian success stories nya. Berjuanglah untuk diri sendiri 

walaupun gak ada yang tepuk tangan. Kelak diri kita dimasa depan akan sangat 

bangga dengan apa yang kita perjuangkan hari ini, tetap berjuang ya!” 
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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, 

harga, kualitas layanan dan keragaman produk terhadap loyalitas pelanggan Mie 

Ngaco Wonosari. Metode penelitian yang digunakan dalam penelitian ini adalah 

metode kuantitatif. Metode pengumpulan data menggunakan kuesioner dengan 

teknik pengambilan sampel dengan menggunakan teknik purposive sampling.  

Sampel dalam penelitian ini sebanyak 127 responden yang merupakan konsumen 

Mie Ngaco Wonosari yang telah membeli minimal dua kali dalam kurun waktu 

kurang dari satu tahun, dan telah berusia minimal 16 tahun. 

Hasil penelitian ini menunjukkan bahwa kualitas produk berpengaruh 

positif dan signifikan terhadap loyalitas pelanggan, harga berpengaruh positif dan 

signifikan terhadap loyalitas pelanggan, kualitas produk berpengaruh positif dan 

signifikan terhadap loyalitas pelanggan, dan keragaman produk berpengaruh positif 

dan signifikan terhadap loyalitas pelanggan. 

 

 

Kata Kunci : Kualitas Produk, Harga, Kualitas Layanan, Keragaman Produk, 

dan Loyalitas Pelanggan 
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ABSTRACT 

This research aims to analyze the influence of product quality, price, service 

quality and product diversity on Mie Ngaco Wonosari customer loyalty. The 

research method used in this research is a quantitative method. The data collection 

method uses a questionnaire with a sampling technique using a purposive sampling 

technique. The sample in this study was 127 respondents who were Mie Ngaco 

Wonosari consumers who had purchased at least twice in less than one year, and 

were at least 16 years old. 

The results of this research show that product quality has a positive and 

significant effect on customer loyalty, price has a positive and significant effect on 

customer loyalty, product quality has a positive and significant effect on customer 

loyalty, and product diversity has a positive and significant effect on customer 

loyalty. 

 

 

Keywords: Product Quality, Price, Service Quality, Product Diversity, and 

Customer Loyalty 

 

 

 

 

 



xii 
 

DAFTAR ISI 

 
LEMBAR PERSETUJUAN ................................................................................. ii 

HALAMAN PENGESAHAN .............................................................................. iii 

PERNYATAAN KEASLIAN KARYA TULIS SKRIPSI .................................. iv 

MOTTO ................................................................................................................. v 

HALAMAN PERSEMBAHAN .......................................................................... vi 

KATA PENGANTAR ......................................................................................... viii 

ABSTRAK ............................................................................................................. x 

ABSTRACT ........................................................................................................... xi 

DAFTAR ISI ........................................................................................................ xii 

DAFTAR TABEL ............................................................................................... xiv 

BAB I PENDAHULUAN ...................................................................................... 1 

A. Latar Belakang ................................................................................................... 1 

B. Perumusan Masalah ......................................................................................... 6 

C. Batasan Masalah ................................................................................................ 6 

D. Tujuan Penelitian ............................................................................................... 6 

E. Manfaat Penelitian ............................................................................................ 7 

BAB II LANDASAN TEORI DAN PERUMUSAN HIPOTESIS..................... 9 

A. Landasan Teori .................................................................................................. 9 

B. Penelitian Terdahulu ....................................................................................... 22 

C. Perumusan Hipotesis  ..................................................................................... 25 

D. Kerangka Penelitian ....................................................................................... 32 



xiii 
 

BAB III METODE PENELITIAN .................................................................... 33 

A. Definisi Konsep ................................................................................................ 33 

B. Definisi Operasional ........................................................................................ 34 

C. Jenis Peneltian .................................................................................................. 36 

D. Jenis dan Sumber Data .................................................................................. 37 

E. Populasi dan Sampel ....................................................................................... 38 

F. Metode Pengumpulan Data ........................................................................... 39 

G. Metode Analisis Data ...................................................................................... 40 

BAB IV GAMBARAN PERUSAHAAN DAN ANALISIS DATA .................. 46 

A. Profil Perusahaan ............................................................................................ 46 

B. Hasil Penelitian ................................................................................................ 47 

C. Pembahasan ...................................................................................................... 60 

BAB V KESIMPULAN DAN SARAN .............................................................. 64 

A. Kesimpulan ....................................................................................................... 64 

B. Saran .................................................................................................................. 65 

DAFTAR PUSTAKA........................................................................................... 67 

LAMPIRAN ......................................................................................................... 70 

 

 

 

 

 

 

 



xiv 
 

DAFTAR TABEL 

Tabel 2. 1 Penelitian Terdahulu ............................................................................. 24 

Tabel 4. 1 Karakteristik responden berdasarkan Jenis Kelamin ........................... 47 

Tabel 4. 2 Karakteristik responden berdasarkan Usia ........................................... 48 

Tabel 4. 3 Karakteristik responden berdasarkan Pekerjaan .................................. 48 

Tabel 4. 4 Karakteristik responden berdasarkan Frekuensi Pembelian ................. 49 

Tabel 4. 5 Karakteristik responden berdasarkan Frekuensi terakhir pembelian ... 49 

Tabel 4. 6 Uji Validitas .......................................................................................... 50 

Tabel 4. 7 Uji Reliabilitas ...................................................................................... 52 

Tabel 4. 8 Uji Normalitas ...................................................................................... 52 

Tabel 4. 9 Uji Multikolinearitas ............................................................................ 53 

Tabel 4. 10 Uji Heteroskedastisitas ....................................................................... 54 

Tabel 4. 11 Uji F .................................................................................................... 55 

Tabel 4. 12 Analisis Regresi Liniear Berganda ..................................................... 56 

Tabel 4. 13 Uji t ..................................................................................................... 58 

Tabel 4. 14 Koefisien Determinasi (Adjusted R2) ................................................ 59 

 

 

 

 

 

 

 

 


