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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh viral marketing, celebrity 

endorser, dan online customer reviews terhadap niat beli sepatu brand Aerostreet 

melalui aplikasi Shopee. Sampel dalam penelitian ini yaitu masyarakat yang 

mempunyai akun Shopee dan minimal berusia 17 tahun. Jumlah sampel sebanyak 

100 responden. Teknik pengambilan sampel menggunakan model non-probability 

sampling dengan metode purposive sampling. Teknik analisis data yang digunakan 

adalah analisis regresi linier berganda. Hasil penelitian menunjukkan bahwa 

variabel viral marketing berpengaruh positif dan signifikan terhadap niat beli sepatu 

brand Aerostreet melalui aplikasi Shopee. Celebrity endorser berpengaruh positif 

dan signifikan terhadap niat beli sepatu brand Aerostreet melalui aplikasi Shopee. 

Online customer reviews berpengaruh positif dan signifikan terhadap niat beli 

sepatu brand Aerostreet melalui aplikasi Shopee. Variabel yang paling dominan 

mempengaruhi niat beli sepatu brand Aerostreet melalui aplikasi Shopee adalah 

online customer reviews. 

 

Kata Kunci: Niat Beli, Viral Marketing, Celebrity Endorser, Online Customer 

Reviews. 

 

 

 

 

 

 

 

 

 

 

 

 



ix 
 

ABSTRACT 

 

This research is aimed to analyze the influence of viral marketing, celebrity 

endorser, and online customer reviews persuade people to purchase Aerostreet 

brand shoes via the Shopee application. The sample in this research is people who 

have a Shopee account and are at least 17 years old. The total sample was 100 

respondents. The sampling technique uses a non-probability sampling model. The 

sampling method implemented in this research is purposive sampling. The data 

analysis technique used is multiple linear regression analysis. The research results 

show that the viral marketing variable has a positive and significant effect on the 

intention to purchase Aerostreet brand shoes via the Shopee application. Celebrity 

endorsers have a positive and significant influence on the intention to purchase 

Aerostreet brand shoes via the Shopee application. Online customer reviews have 

a positive and significant effect on the intention to purchase Aerostreet brand shoes 

via the Shopee application. The most dominant variable influencing the intention to 

buy Aerostreet brand shoes via the Shopee application is online customer reviews. 

 

Keywords: Purchase Intention, Viral Marketing, Celebrity Endorser, Online 

Customer Reviews. 
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