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ABSTRAK 

 PENGARUH HARGA, BRAND IMAGE, DAN KUALITAS LAYANAN 

TERHADAP MINAT BELI ULANG PRODUK MIXUE DI YOGYAKARTA 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Harga, Brand Image, 

dan Kualitas Layanan terhadap Minat Beli Ulang produk Mixue di Yogyakarta. 

Populasi pada penelitian ini adalah masyarakat yang pernah melakukan pembelian 

produk Mixue minimal dua kali di Yogyakarta. Sampel pada penelitian ini 

sebanyak 85 sampel. Teknik pengumpulan data yang digunakan pada penelitian ini 

kuesioner dengan pengukuran skala likert dan menggunakan teknik purposive 

sampling. Hasil penelitian ini menunjukan: 1) Harga berpengaruh positif terhadap 

Minat Beli Ulang. 2) Brand Image tidak berpengaruh terhadap Minat Beli Ulang. 

3) Kualitas Layanan berpengaruh positif terhadap Minat Beli Ulang.  

 

 

 

 

Kata kunci: Harga, Brand Image, Kualitas Layanan, Minat Beli Ulang. 
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ABSTRACT 

THE INFLUENCE OF PRICE, BRAND IMAGE, SERVISE QUALITY ON 

THE REPURCHASE INTENTION MIXUE THE  YOGYAKARTA 

 

This research aims to determine the influence of Price, Brand Image, 

Servise Quality on the Repurchase Intention. Mixue in the people of the Yogyakarta. 

The population in this study were people who had purchased Mixue products at 

least two e in the Yogyakarta. The sample in this study was 85 samples. The data 

collection technique used in this research was a questionnaire with Likert scale 

measurements and used a purposive sampling technique. The research results show: 

1) Price has a positive effect on Repurchase Intention. 2) Brand Image has no effect 

on Repurchase Intention. 3) Servise Quality has a positive effect on Repurchase 

Intention. 

 

 

 

 

Keywords: Price, Brand Image, Servise Quality, Repurchase Intention. 
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