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MOTTO 

 

I am not afraid of storms, for I am learning how to sail my ship.  

– Louisa May Alcott 

 

It is said that the darkest hour of the night comes just before the dawn.  

– Thomas Fuller 

 

Silence speaks so much louder than screaming tantrums. Never give anyone an 

excuse to say that you’re crazy.  

– Taylor Swift 
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