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ABSTRAK  

 

PENGARUH HARGA, KERAGAMAN PRODUK DAN IKLAN  TERHADAP 

KEPUTUSAN PEMBELIAN PASTA GIGI PEPSODENT  PADA 

MAHASISWA DI YOGYAKARTA 

Penelitian ini bertujuan untuk menganalisis pengaruh Harga, Keragaman Produk 

dan Iklan terhadap keputusan pembelian produk Pasta Gigi Pepsodent  pada 

mahasiswa di Yogyakarta. Metode pengumpulan data menggunakan kuesioner 

yang dibagikan menggunakan google form. Populasi dalam penelitian ini adalah 

mahasiswa yang pernah membeli dan mengkonsumsi Pasta Gigi Pepsodent  di 

Yogyakarta.  

Pengambilan sampel dilakukan menggunakan Non Probability Sampling dan teknik 

purposive sampling dengan jumlah sampel sebanyak 90 responden. Alasan 

pemilihan metode purposive sampling ialah tidak semua sampel mempunyai ciri 

sama dengan yang telah peneliti tetapkan sehingga sampel yang dipilih sengaja 

ditetapkan dengan ciri sudah pernah melakukan pembelian sekaligus pengguna 

produk pepsodent. Purposive sampling yang digunakan dalam penelitian ini adalah 

mahasiswa usia ≥ 17 tahun yang membeli dan menggunakan pasta gigi pepsodent 

di Yogyakarta.  

Teknik analisis data yang digunakan adalah analisis regresi linear berganda. Hasil 

dalam penelitian ini menunjukkan bahwa Harga (X1)  berpengaruh positif dan 

signifikan terhadap Keputusan Pembelian (Y) pasta gigi Pepsodent pada mahasiswa 

di Yogyakarta, Keragaman Produk (X2) berpengaruh negatif terhadap keputusan 

pembelian (Y) pasta gigi Pepsodent pada mahasiswa di Yogyakarta. Iklan  (X3) 

berpengaruh positif dan signifikan terhadap Keputusan Pembelian (Y) pasta gigi 

Pepsodent pada mahasiswa di Yogyakarta, dengan demikian H3 diterima. 

Kata Kunci: Harga, Keragaman Produk, Iklan
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ABSTRACT 

 

THE INFLUENCE OF PRICE, PRODUCT DIVERSITY AND ADVERTISING ON 

THE DECISION TO PURCHASE PEPSODENT TOOTHPASTE AMONG 

STUDENTS IN YOGYAKARTA 

This research aims to analyze the influence of price, product diversity and 

advertising on purchasing decisions for Pepsodent toothpaste products among 

students in Yogyakarta. The data collection method uses a questionnaire distributed 

using Google Form. The population in this study were students who had purchased 

and consumed Pepsodent Toothpaste in Yogyakarta. 

Sampling was carried out using Non Probability Sampling and purposive sampling 

techniques with a sample size of 90 respondents. The reason for choosing the 

purposive sampling method was that not all samples had the same characteristics 

as those that the researcher had determined, so the samples chosen were 

deliberately determined to have the characteristics of having previously purchased 

and used Pepsodent products. Purposive sampling used in this research was 

students aged ≥ 17 years who bought and used Pepsodent toothpaste in Yogyakarta. 

The data analysis technique used is multiple linear regression analysis. The results 

in this study show that Price (X1) has a positive and significant effect on the 

Purchasing Decision (Y) of Pepsodent toothpaste among students in Yogyakarta, 

Product Diversity (X2) has a negative effect on the Purchasing Decision (Y) of 

Pepsodent toothpaste among students in Yogyakarta. Advertising (X3) has a 

positive and significant effect on the Purchase Decision (Y) of Pepsodent toothpaste 

among students in Yogyakarta, thus H3 is accepted. 

Keywords: Price, Product Diversity, Advertising 
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