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ABSTRAK 

PENGARUH HARGA, e-WOM, BRAND AMBASSADOR TERHADAP 

KEPUTUSAN PEMBELIAN SUNSCREEN AZARINE PADA 

MASYARAKAT DI DAERAH ISTIMEWA YOGYAKARTA    

Penelitian ini bertujuan untuk mengetahui pengaruh Harga, e-WOM, Brand 

Ambassador terhadap Keputusan Pembelian Sunscreen Azarine Pada Masyarakat 

di Daerah Istimewa Yogyakarta. Populasi pada penelitian ini adalah masyarakat 

yang pernah melakukan pembelian  produk sunscreeen Azarine minimal satu kali 

di Daerah Istimewa Yogyakarta. Sampel pada penelitian ini sebanyak 85 sampel. 

Teknik pengumpulan data yang digunakan pada penelitian ini kuesioner dengan 

pengukuran skala likert dan menggunakan teknik purposive sampling. Hasil 

penelitian ini menunjukan: 1) Harga berpengaruh positif terhadap Keputusan 

Pembelian. 2) e-WOM tidak berpengaruh terhadap Keputusan Pembelian. 3) Brand 

Ambassador berpengaruh positif terhadap keputusan pembelian. 

 

 

 

Kata kunci: Harga, e-WOM, Brand Ambassador, Keputusan Pembelian. 
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ABSTRACT 

THE INFLUENCE OF PRICE, e-WOM, AMBASSADOR BRAND ON THE 

DECISION TO PURCHASE AZARINE SUN SCREEN IN COMMUNITIES 

IN THE SPECIAL REGION OF YOGYAKARTA 

This research aims to determine the influence of price, e-WOM, brand ambassador 

on the decision to purchase Azarine sunscreen in the people of the Special Region 

of Yogyakarta. The population in this study were people who had purchased 

Azarine sunscreen products at least once in the Special Region of Yogyakarta. The 

sample in this study was 85 samples. The data collection technique used in this 

research was a questionnaire with Likert scale measurements and used a purposive 

sampling technique. The research results show: 1) Price has a positive effect on 

purchasing decisions. 2) e-WOM has no effect on purchasing decision.  3) Brand 

Ambassador has a positive effect on purchasing decisions. 

 

 

 

 

Keywords: Price, e-WOM, Brand Ambassador, Purchase Decision 

  



xi 

 

DAFTAR ISI 

 

HALAMAN PERSETUJUAN ................................................................................ ii 

HALAMAN PENGESAHAN ................................................................................ iii 

HALAMAN PERNYATAAN KEASLIAN .......................................................... iv 

HALAMAN PERSEMBAHAN ............................................................................ iv 

MOTTO ................................................................................................................. vi 

KATA PENGANTAR .......................................................................................... vii 

ABSTRAK ............................................................................................................. ix 

ABSTRACT .............................................................................................................. x 

DAFTAR ISI .......................................................................................................... xi 

DAFTAR TABEL ................................................................................................ xiii 

DAFTAR GAMBAR ........................................................................................... xiv 

BAB I  PENDAHULUAN ...................................................................................... 1 

A. Latar Belakang Masalah ........................................................................... 1 

B. Rumusan Masalah .................................................................................... 7 

C. Batasan Masalah ....................................................................................... 7 

D. Tujuan Penelitian ...................................................................................... 8 

E. Manfaat Penelitian .................................................................................... 8 

BAB II  LANDASAN TEORI DAN HIPOTESIS ............................................... 10 

A. Landasan Teori ....................................................................................... 10 

B. Penelitian Terdahulu ............................................................................... 13 

C. Perumusan Hipotesis .............................................................................. 15 

D. Kerangka Penelitian ............................................................................... 18 

BAB III  METODOLOGI PENELITIAN ............................................................ 19 

A. Definisi Konsep ...................................................................................... 19 

B. Definisi Operasional ............................................................................... 20 

C. Jenis Penelitian Dan Sumber Data ......................................................... 23 

D. Populasi dan Sampel .............................................................................. 24 

E. Objek Dan Subjek Penelitian ................................................................. 25 

F.     Metode Pengumpulan Data ..................................................................... 26 

G. Metode Analisis Data ............................................................................. 27 

BAB IV  GAMBARAN UMUM PERUSAHAAN DAN ANALISIS DATA ..... 32 

A. Gambaran Umum Perusahaan ................................................................ 32 



xii 

 

B. Analisis Data .......................................................................................... 34 

C. Pembahasan ............................................................................................ 51 

BAB V  KESIMPULAN DAN SARAN ............................................................... 54 

A. Simpulan ................................................................................................. 54 

B. Saran ....................................................................................................... 54 

DAFTAR PUSTAKA ....................................................................................... 56 

LAMPIRAN .......................................................................................................... 58 

Lampiran 1. Kuesioner Penelitian ..................................................................... 58 

Lampiran 2. Karakteristik Responden............................................................... 68 

Lampiran 3. Hasil Rekapitulasi Data Responden ............................................. 71 

Lampiran 4. Uji Validitas .................................................................................. 83 

Lampiran 5. Uji Reliabilitas .............................................................................. 89 

Lampiran 6. Uji Normalitas .............................................................................. 90 

Lampiran 7. Uji Multikolinearitas .................................................................... 90 

Lampiran 8. Uji Heteroskedastisitas ................................................................. 91 

Lampiran 9. Uji F (Goodness Of Fit) ................................................................ 91 

Lampiran 10. Uji Regresi Linear Berganda ...................................................... 92 

Lampiran 11. Uji T ............................................................................................ 92 

Lampiran 12. Uji Koefisien Determinasi (R²) .................................................. 93 

 

 

 

 

 

 

 

  



xiii 

 

DAFTAR TABEL  

 

Tabel 2. 1 Penelitian Terdahulu ............................................................................ 13 

Tabel 3. 1 Skala Pengukuran ................................................................................. 26 

Tabel 4. 1 Karakteristik Responden Berdasarkan Jenis Kelamin ......................... 35 
Tabel 4. 2 Karakteristik Responden Berdasarkan Usia ......................................... 35 
Tabel 4. 3 Karakteristik Responden Berdasarkan Pekerjaan ................................ 36 
Tabel 4. 4 Karakteristik Responden Berdasarkan Penghasilan ............................. 36 

Tabel 4. 5 Karakteristik Responden Berdasarkan Pembelian ............................... 37 
Tabel 4. 6 Hasil Uji Validitas ................................................................................ 38 
Tabel 4. 7 Hasil Uji Reliabilitas ............................................................................ 41 

Tabel 4. 8 Hasil Uji Normalitas ............................................................................ 42 
Tabel 4. 9 Hasil Uji Multikolinearitas................................................................... 43 
Tabel 4. 10 Hasil Uji Heteroskedastisitas ............................................................. 44 
Tabel 4. 11 Hasil Uji F .......................................................................................... 45 

Tabel 4. 12 Hasil Uji Regresi Liniar Berganda ..................................................... 46 
Tabel 4. 13 Hasil Uji t ........................................................................................... 49 

Tabel 4. 14 Koefisien Determinasi (R²) ................................................................ 50 
 

 

  



xiv 

 

DAFTAR GAMBAR 

 

Gambar 1. 1 Penjualan Top Produk Sunscreen Lokal Terlaris 2022 ...................... 2 

Gambar 2. 1 Kerangka Penelitian ......................................................................... 18  

Gambar 4. 1 Logo Azarine Cosmetic .................................................................... 32 

Gambar 4. 2 Sunscreen Series ............................................................................... 34 

 

 

 

  

file:///C:/Users/lenovo/Documents/skripsi%20tesa/draft%20proposal%20skripsi%20(tesa%20aprilia)%20-19.12.2023.docx%23_Toc155292293

