
59 

 

59 

 

DAFTAR PUSTAKA 

 

Abrazhevich, D. (2001). Electronic payment systems: issues of user acceptance. 

Technical University of Eindhoven. 

Agrebi, S., & Jallais, J. (2015). Explain the intention to use smartphones for mobile 

shopping. Journal of Retailing and Consumer Services, 22, 16–23. 

https://doi.org/https://doi.org/10.1016/j.jretconser.2014.09.003 

Aisyah, M., & Eszi, I. M. (2020). Determinants of intention to use e-wallet using 

TRAM model. Jurnal Akuntansi & Auditing Indonesia, 24(2), 167–178. 

https://doi.org/10.20885/jaai.vol24.iss2.art10 

Aji, H. M., Berakon, I., & Md Husin, M. (2020). COVID-19 and e-wallet usage 

intention: A multigroup analysis between Indonesia and Malaysia. Cogent 

Business & Management, 7(1), 1804181. 

https://doi.org/10.1080/23311975.2020.1804181 

Aji, H. M., & Dharmmesta, B. S. (2019). Subjective norm vs dogmatism: Christian 

consumer attitude towards Islamic TV advertising. Journal of Islamic 

Marketing, 10(3), 961–980. https://doi.org/10.1108/JIMA-01-2017-0006 

Al-Amri, R., Maarop, N., Jamaludin, R., Samy, G. N., Magalingam, P., Hassan, N. 

H., Ten, D. W. H., & Daud, S. M. (2018). Correlation analysis between factors 

influencing the usage intention of NFC mobile wallet payment. Journal of 

Fundamental and Applied Sciences, 10(2S), 215–228. 

Al-Sharafi, M. A., Arshah, R. A., Herzallah, F. A. T., & Alajmi, Q. (2017). The 

effect of perceived ease of use and usefulness on customers intention to use 

online banking services: the mediating role of perceived trust. International 

Journal of Innovative Computing, 7(1). 

Area, U. M. (2020). ANALISIS PENGGUNAAN APLIKASI LINKAJA DENGAN 

TECHNOLOGY ACCEPTANCE MODEL ( TAM ) PADA GRAPARI TELKOM 

GROUP MEDAN S K R I P S I OLEH : FAKULTAS EKONOMI & BISNIS. 

Arent, Y., Aritonang, L., Arisman, A., Akuntansi, J., Multi, S., & Palembang, D. 

(2017). Pengaruh Persepsi Kemudahan Dan Persepsi Manfaat Terhadap Minat 



60 

 

60 

 

Menggunakan E-Money (Studi Kasus Pada Pengguna Go-Pay). Julyxxxx, x, 

No.x(x), 1–17. 

Arikunto, S. (2002). Metodologi penelitian suatu pendekatan praktek. Rineka 

Cipta. 

Beldad, A. D., & Hegner, S. M. (2018). Expanding the Technology Acceptance 

Model with the Inclusion of Trust, Social Influence, and Health Valuation to 

Determine the Predictors of German Users’ Willingness to Continue using a 

Fitness App: A Structural Equation Modeling Approach. International 

Journal of Human–Computer Interaction, 34(9), 882–893. 

https://doi.org/10.1080/10447318.2017.1403220 

Boon, C., & Lee, P. (2015). Including Subjective Norm and Technology Trust in the 

Technology Acceptance Model : A Case of E-Ticketing in China. December. 

https://doi.org/10.1145/1899639.1899642 

DataBoks. (2018). Usia Produktif Mendominasi Pengguna Internet. Katadata. 

https://databoks.katadata.co.id/datapublish/2018/02/23/usia-produktif-

mendominasi-pengguna-internet 

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology. MIS Quarterly, 13(3), 319. 

https://doi.org/10.2307/249008 

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). User Acceptance of 

Computer Technology: A Comparison of Two Theoretical Models. 

Management Science, 35(8), 982–1003. 

https://doi.org/10.1287/mnsc.35.8.982 

Denaputri, A., & Usman, O. (2019). Effect of Perceived Trust, Perceived Security, 

Perceived Usefulness and Perceived Ease of use on Customers’ Intention to 

Use Mobile Payment. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.3511632 

Duane, A., O’Reilly, P., & Andreev, P. (2014). Realising M-Payments: modelling 

consumers’ willingness to M-pay using Smart Phones. Behaviour & 

Information Technology, 33(4), 318–334. 

Ernawati, N., & Noersanti, L. (2020). Pengaruh Persepsi Manfaat , Kemudahan. 



61 

 

61 

 

1–15. 

Ghozali, I. (2013). Aplikasi Analisis Multivariete Dengan Program IBM SPSS 23 

(8th ed.). Badan Penerbit Universitas Diponegoro. 

Guriting, P., & Oly Ndubisi, N. (2006). Borneo online banking: evaluating 

customer perceptions and behavioural intention. Management Research News, 

29(1/2), 6–15. 

Hutami, L. T. H. (2019). Intensi penggunaan electronic wallet generasi millenial 

pada tiga startup “unicorn” indonesia berdasarkan modifikasi tam. Jurnal 

Manajemen, 8(2), 136–145. 

Indarsin, T., & Ali, H. (2017). Attitude toward Using m-commerce: The analysis of 

perceived usefulness perceived ease of use, and perceived trust: Case study in 

Ikens Wholesale Trade, Jakarta–Indonesia. Saudi Journal of Business and 

Management Studies, 2(11), 995–1007. 

Indrajit, R. E. (2001). Pengantar Konsep Dasar Manajemen Sistem Informasi dan 

Teknologi Informasi. PT. Gramedia. 

Jogiyanto. (2003). Sistem Teknologi Informasi, Pendekatan Terintegrasi: Konsep 

Dasar, Teknologi, Aplikasi, Pengembangan dan Pengelolaan. Edisi 1. Andi. 

Jogiyanto. (2008). Sistem Akuntansi Keperilakuan. Andi Offset. 

Jogiyanto. (2012). Sistem Informasi Keperilakuan. Andi. 

Karim, M. W., Haque, A., Ulfy, M. A., Hossain, M. A., & Anis, M. Z. (2020). 

Factors influencing the use of E-wallet as a payment method among Malaysian 

young adults. Journal of International Business and Management, 3(2), 1–12. 

Kim, H.-J., Lee, J.-M., & Rha, J.-Y. (2017). Understanding the role of user 

resistance on mobile learning usage among university students. Computers & 

Education, 113, 108–118. 

https://doi.org/https://doi.org/10.1016/j.compedu.2017.05.015 

Kotler, P., & Keller, K. L. (2015). Marketing management. Prentice Hall. 

Kumala, D. C., Pranata, J. W., & Thio, S. (2020). Pengaruh perceived usefulness, 

perceived ease of use, trust, dan security terhadap minat penggunaan gopay 

pada generasi x di surabaya. Jurnal Manajemen Perhotelan, 6(1), 19–29. 

Kumar, M. S., & Krishnan, D. S. G. (2020). Perceived Usefulness (Pu), Perceived 



62 

 

62 

 

Ease of Use (Peou), and Behavioural Intension to Use (Biu): Mediating Effect 

of Attitude Toward Use (AU) with Reference to Mobile Wallet Acceptance 

and Adoption in Rural India. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.3640059 

Kwon, K.-J., Mai, L.-W., & Peng, N. (2020). Determinants of consumers’ 

intentions to share knowledge and intentions to purchase on s-commerce sites: 

incorporating attitudes toward persuasion attempts into a social exchange 

model. Eurasian Business Review, 10(1), 157–183. 

Liu, Z., Ben, S., & Zhang, R. (2019). Factors affecting consumers’ mobile payment 

behavior: a meta-analysis. Electronic Commerce Research, 19(3), 575–601. 

https://doi.org/10.1007/s10660-019-09349-4 

Lwoga, E. T., & Lwoga, N. B. (2017). User acceptance of mobile payment: the 

effects of user‐centric security, system characteristics and gender. The 

Electronic Journal of Information Systems in Developing Countries, 81(1), 1–

24. 

Malik, A. N. A., & Annuar, S. N. S. (2021). The Effect of Perceived Usefulness, 

Perceived Ease of Use, Reward, and Perceived Risk toward E-Wallet Usage 

Intention BT - Eurasian Business and Economics Perspectives (M. H. Bilgin, 

H. Danis, & E. Demir (eds.); pp. 115–130). Springer International Publishing. 

Mohd Amir, R. I., Mohd, I. H., Saad, S., Abu Seman, S. A., & Tuan Besar, T. B. 

H. (2020). Perceived Ease of Use, Perceived Usefulness, and Behavioral 

Intention: The Acceptance of Crowdsourcing Platform by Using Technology 

Acceptance Model (TAM). In Charting a Sustainable Future of ASEAN in 

Business and Social Sciences (pp. 403–410). Springer Singapore. 

https://doi.org/10.1007/978-981-15-3859-9_34 

Mun, Y. P., Khalid, H., & Nadarajah, D. (2017). Millennials’ perception on mobile 

payment services in Malaysia. Procedia Computer Science, 124, 397–404. 

Natarajan, T., Balasubramanian, S. A., & Kasilingam, D. L. (2017). Understanding 

the intention to use mobile shopping applications and its influence on price 

sensitivity. Journal of Retailing and Consumer Services, 37, 8–22. 

https://doi.org/https://doi.org/10.1016/j.jretconser.2017.02.010 



63 

 

63 

 

Pham, T.-T. T., & Ho, J. C. (2015). The effects of product-related, personal-related 

factors and attractiveness of alternatives on consumer adoption of NFC-based 

mobile payments. Technology in Society, 43, 159–172. 

https://doi.org/https://doi.org/10.1016/j.techsoc.2015.05.004 

Prasetya, H., & Putra, S. E. (2020). Pengaruh Persepsi Kemudahan Penggunaan, 

Manfaat Dan Risiko Terhadap Minat Menggunakan Uang Elektronik Di 

Surabaya. Jurnal Dinamika Ekonomi & Bisnis, 17(2), 151–158. 

https://doi.org/10.34001/jdeb.v17i2.1340 

Raza, S. A., Umer, A., & Shah, N. (2017). New determinants of ease of use and 

perceived usefulness for mobile banking adoption. International Journal of 

Electronic Customer Relationship Management, 11(1), 44–65. 

Saadé, R., & Bahli, B. (2005). The impact of cognitive absorption on perceived 

usefulness and perceived ease of use in on-line learning: an extension of the 

technology acceptance model. Information & Management, 42(2), 317–327. 

https://doi.org/10.1016/j.im.2003.12.013 

Safitri, D. D., & Diana, N. (2020). Pengaruh Persepsi Kegunaan Dan Persepsi 

Kemudahaan Pengguna Pada Minat Penggunaan Dompet Elektronik (OVO) 

Dalam Transaksi Keuangan. E-Jra, 09(05), 92–107. 

Saputri, L. (2018). Pengaruh Persepsi Manfaat, Persepsi Kemudahan Penggunaan 

dan Persepsi Risiko Terhadap Minat Masyarakat Menggunakan Fasilitas 

Electronic Banking Bank Syariah Dengan Kepercayaan Sebagai Variabel 

Intervening (Studi Kasus Masyarakat Kecamatan Ungaran Timur Ka [IAIN 

SALATIGA]. http://e-repository.perpus.iainsalatiga.ac.id/7685/ 

Sekaran, U., & Bougie, R. J. (2016). Research Methods For Business: A Skill 

Building Approach Seventh Edition. John Wiley & Sons. 

Setyawati, R. E. (2020). Pengaruh Perceived Usefullness, Perceived Ease of Use 

Terhadap Behavioral Intention To Use dengan Atittude Towards Using 

sebagai Variabel Intervening (Studi Kasus Pada Gopay Dikota Yogyakarta). 

Jurnal Ekobis Dewantara, 3(1), 39–51. 

Singh, N., & Sinha, N. (2020). How perceived trust mediates merchant’s intention 

to use a mobile wallet technology. Journal of Retailing and Consumer 



64 

 

64 

 

Services, 52, 101894. https://doi.org/10.1016/j.jretconser.2019.101894 

Sitinjak, T. (2019). Pengaruh persepsi kebermanfaatan dan persepsi kemudahan 

penggunaan terhadap minat penggunaan layanan pembayaran digital Go-Pay. 

Jurnal Manajemen, 8(2). 

Sopiah. (2008). Perilaku Organisasi. Andi. 

Sugiyono. (2010). Metode Penelitian Kombinasi (Mixed Methods). Alfabeta. 

Sugiyono. (2016). Metodologi Penelitian Kuantitatif, Kualitatif, dan R&D. 

Alfabeta. 

Sukmadinata, N. S. (2012). Metode penelitian pendidikan. Remaja Rosdakarya. 

Sunyoto, D. (2013). Teori, Kuesioner & Analisis Data Untuk Pemasaran dan 

Perilaku Konsumen. Graha Ilmu. 

Sutoyo. (2015). PENGARUH KUALITAS PELAYANAN PAYMENT (POS PAY) 

TERHADAP KEPUASAN PELANGGAN PADA PT. POS INDONESIA 

(Persero) MEDAN. 

Tiara, O. R., & Usman, O. (2019). Effect of Trust, Perceived of Use, Consumer 

Perception, and Behavior Intention on the Use of Digital Wallet Among 

College Students. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.3509558 

WeAreSocial. (2023). Digital 2023: Indonesia. 

https://datareportal.com/reports/digital-2023-indonesia 

 

 

Abrazhevich, D. (2001). Electronic payment systems: issues of user acceptance. 

Technical University of Eindhoven. 

Agrebi, S., & Jallais, J. (2015). Explain the intention to use smartphones for mobile 

shopping. Journal of Retailing and Consumer Services, 22, 16–23. 

https://doi.org/https://doi.org/10.1016/j.jretconser.2014.09.003 

Aisyah, M., & Eszi, I. M. (2020). Determinants of intention to use e-wallet using 

TRAM model. Jurnal Akuntansi & Auditing Indonesia, 24(2), 167–178. 

https://doi.org/10.20885/jaai.vol24.iss2.art10 

Aji, H. M., Berakon, I., & Md Husin, M. (2020). COVID-19 and e-wallet usage 



65 

 

65 

 

intention: A multigroup analysis between Indonesia and Malaysia. Cogent 

Business & Management, 7(1), 1804181. 

https://doi.org/10.1080/23311975.2020.1804181 

Aji, H. M., & Dharmmesta, B. S. (2019). Subjective norm vs dogmatism: Christian 

consumer attitude towards Islamic TV advertising. Journal of Islamic 

Marketing, 10(3), 961–980. https://doi.org/10.1108/JIMA-01-2017-0006 

Al-Amri, R., Maarop, N., Jamaludin, R., Samy, G. N., Magalingam, P., Hassan, N. 

H., Ten, D. W. H., & Daud, S. M. (2018). Correlation analysis between factors 

influencing the usage intention of NFC mobile wallet payment. Journal of 

Fundamental and Applied Sciences, 10(2S), 215–228. 

Al-Sharafi, M. A., Arshah, R. A., Herzallah, F. A. T., & Alajmi, Q. (2017). The 

effect of perceived ease of use and usefulness on customers intention to use 

online banking services: the mediating role of perceived trust. International 

Journal of Innovative Computing, 7(1). 

Area, U. M. (2020). ANALISIS PENGGUNAAN APLIKASI LINKAJA DENGAN 

TECHNOLOGY ACCEPTANCE MODEL ( TAM ) PADA GRAPARI TELKOM 

GROUP MEDAN S K R I P S I OLEH : FAKULTAS EKONOMI & BISNIS. 

Arent, Y., Aritonang, L., Arisman, A., Akuntansi, J., Multi, S., & Palembang, D. 

(2017). Pengaruh Persepsi Kemudahan Dan Persepsi Manfaat Terhadap Minat 

Menggunakan E-Money (Studi Kasus Pada Pengguna Go-Pay). Julyxxxx, x, 

No.x(x), 1–17. 

Arikunto, S. (2002). Metodologi penelitian suatu pendekatan praktek. Rineka 

Cipta. 

Beldad, A. D., & Hegner, S. M. (2018). Expanding the Technology Acceptance 

Model with the Inclusion of Trust, Social Influence, and Health Valuation to 

Determine the Predictors of German Users’ Willingness to Continue using a 

Fitness App: A Structural Equation Modeling Approach. International 

Journal of Human–Computer Interaction, 34(9), 882–893. 

https://doi.org/10.1080/10447318.2017.1403220 

Boon, C., & Lee, P. (2015). Including Subjective Norm and Technology Trust in the 

Technology Acceptance Model : A Case of E-Ticketing in China. December. 



66 

 

66 

 

https://doi.org/10.1145/1899639.1899642 

DataBoks. (2018). Usia Produktif Mendominasi Pengguna Internet. Katadata. 

https://databoks.katadata.co.id/datapublish/2018/02/23/usia-produktif-

mendominasi-pengguna-internet 

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology. MIS Quarterly, 13(3), 319. 

https://doi.org/10.2307/249008 

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). User Acceptance of 

Computer Technology: A Comparison of Two Theoretical Models. 

Management Science, 35(8), 982–1003. 

https://doi.org/10.1287/mnsc.35.8.982 

Denaputri, A., & Usman, O. (2019). Effect of Perceived Trust, Perceived Security, 

Perceived Usefulness and Perceived Ease of use on Customers’ Intention to 

Use Mobile Payment. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.3511632 

Duane, A., O’Reilly, P., & Andreev, P. (2014). Realising M-Payments: modelling 

consumers’ willingness to M-pay using Smart Phones. Behaviour & 

Information Technology, 33(4), 318–334. 

Ernawati, N., & Noersanti, L. (2020). Pengaruh Persepsi Manfaat , Kemudahan. 

1–15. 

Ghozali, I. (2013). Aplikasi Analisis Multivariete Dengan Program IBM SPSS 23 

(8th ed.). Badan Penerbit Universitas Diponegoro. 

Guriting, P., & Oly Ndubisi, N. (2006). Borneo online banking: evaluating 

customer perceptions and behavioural intention. Management Research News, 

29(1/2), 6–15. 

Hutami, L. T. H. (2019). Intensi penggunaan electronic wallet generasi millenial 

pada tiga startup “unicorn” indonesia berdasarkan modifikasi tam. Jurnal 

Manajemen, 8(2), 136–145. 

Indarsin, T., & Ali, H. (2017). Attitude toward Using m-commerce: The analysis of 

perceived usefulness perceived ease of use, and perceived trust: Case study in 

Ikens Wholesale Trade, Jakarta–Indonesia. Saudi Journal of Business and 



67 

 

67 

 

Management Studies, 2(11), 995–1007. 

Indrajit, R. E. (2001). Pengantar Konsep Dasar Manajemen Sistem Informasi dan 

Teknologi Informasi. PT. Gramedia. 

Jogiyanto. (2003). Sistem Teknologi Informasi, Pendekatan Terintegrasi: Konsep 

Dasar, Teknologi, Aplikasi, Pengembangan dan Pengelolaan. Edisi 1. Andi. 

Jogiyanto. (2008). Sistem Akuntansi Keperilakuan. Andi Offset. 

Jogiyanto. (2012). Sistem Informasi Keperilakuan. Andi. 

Karim, M. W., Haque, A., Ulfy, M. A., Hossain, M. A., & Anis, M. Z. (2020). 

Factors influencing the use of E-wallet as a payment method among Malaysian 

young adults. Journal of International Business and Management, 3(2), 1–12. 

Kim, H.-J., Lee, J.-M., & Rha, J.-Y. (2017). Understanding the role of user 

resistance on mobile learning usage among university students. Computers & 

Education, 113, 108–118. 

https://doi.org/https://doi.org/10.1016/j.compedu.2017.05.015 

Kotler, P., & Keller, K. L. (2015). Marketing management. Prentice Hall. 

Kumala, D. C., Pranata, J. W., & Thio, S. (2020). Pengaruh perceived usefulness, 

perceived ease of use, trust, dan security terhadap minat penggunaan gopay 

pada generasi x di surabaya. Jurnal Manajemen Perhotelan, 6(1), 19–29. 

Kumar, M. S., & Krishnan, D. S. G. (2020). Perceived Usefulness (Pu), Perceived 

Ease of Use (Peou), and Behavioural Intension to Use (Biu): Mediating Effect 

of Attitude Toward Use (AU) with Reference to Mobile Wallet Acceptance 

and Adoption in Rural India. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.3640059 

Kwon, K.-J., Mai, L.-W., & Peng, N. (2020). Determinants of consumers’ 

intentions to share knowledge and intentions to purchase on s-commerce sites: 

incorporating attitudes toward persuasion attempts into a social exchange 

model. Eurasian Business Review, 10(1), 157–183. 

Liu, Z., Ben, S., & Zhang, R. (2019). Factors affecting consumers’ mobile payment 

behavior: a meta-analysis. Electronic Commerce Research, 19(3), 575–601. 

https://doi.org/10.1007/s10660-019-09349-4 

Lwoga, E. T., & Lwoga, N. B. (2017). User acceptance of mobile payment: the 



68 

 

68 

 

effects of user‐centric security, system characteristics and gender. The 

Electronic Journal of Information Systems in Developing Countries, 81(1), 1–

24. 

Malik, A. N. A., & Annuar, S. N. S. (2021). The Effect of Perceived Usefulness, 

Perceived Ease of Use, Reward, and Perceived Risk toward E-Wallet Usage 

Intention BT - Eurasian Business and Economics Perspectives (M. H. Bilgin, 

H. Danis, & E. Demir (eds.); pp. 115–130). Springer International Publishing. 

Mohd Amir, R. I., Mohd, I. H., Saad, S., Abu Seman, S. A., & Tuan Besar, T. B. 

H. (2020). Perceived Ease of Use, Perceived Usefulness, and Behavioral 

Intention: The Acceptance of Crowdsourcing Platform by Using Technology 

Acceptance Model (TAM). In Charting a Sustainable Future of ASEAN in 

Business and Social Sciences (pp. 403–410). Springer Singapore. 

https://doi.org/10.1007/978-981-15-3859-9_34 

Mun, Y. P., Khalid, H., & Nadarajah, D. (2017). Millennials’ perception on mobile 

payment services in Malaysia. Procedia Computer Science, 124, 397–404. 

Natarajan, T., Balasubramanian, S. A., & Kasilingam, D. L. (2017). Understanding 

the intention to use mobile shopping applications and its influence on price 

sensitivity. Journal of Retailing and Consumer Services, 37, 8–22. 

https://doi.org/https://doi.org/10.1016/j.jretconser.2017.02.010 

Pham, T.-T. T., & Ho, J. C. (2015). The effects of product-related, personal-related 

factors and attractiveness of alternatives on consumer adoption of NFC-based 

mobile payments. Technology in Society, 43, 159–172. 

https://doi.org/https://doi.org/10.1016/j.techsoc.2015.05.004 

Prasetya, H., & Putra, S. E. (2020). Pengaruh Persepsi Kemudahan Penggunaan, 

Manfaat Dan Risiko Terhadap Minat Menggunakan Uang Elektronik Di 

Surabaya. Jurnal Dinamika Ekonomi & Bisnis, 17(2), 151–158. 

https://doi.org/10.34001/jdeb.v17i2.1340 

Raza, S. A., Umer, A., & Shah, N. (2017). New determinants of ease of use and 

perceived usefulness for mobile banking adoption. International Journal of 

Electronic Customer Relationship Management, 11(1), 44–65. 

Saadé, R., & Bahli, B. (2005). The impact of cognitive absorption on perceived 



69 

 

69 

 

usefulness and perceived ease of use in on-line learning: an extension of the 

technology acceptance model. Information & Management, 42(2), 317–327. 

https://doi.org/10.1016/j.im.2003.12.013 

Safitri, D. D., & Diana, N. (2020). Pengaruh Persepsi Kegunaan Dan Persepsi 

Kemudahaan Pengguna Pada Minat Penggunaan Dompet Elektronik (OVO) 

Dalam Transaksi Keuangan. E-Jra, 09(05), 92–107. 

Saputri, L. (2018). Pengaruh Persepsi Manfaat, Persepsi Kemudahan Penggunaan 

dan Persepsi Risiko Terhadap Minat Masyarakat Menggunakan Fasilitas 

Electronic Banking Bank Syariah Dengan Kepercayaan Sebagai Variabel 

Intervening (Studi Kasus Masyarakat Kecamatan Ungaran Timur Ka [IAIN 

SALATIGA]. http://e-repository.perpus.iainsalatiga.ac.id/7685/ 

Sekaran, U., & Bougie, R. J. (2016). Research Methods For Business: A Skill 

Building Approach Seventh Edition. John Wiley & Sons. 

Setyawati, R. E. (2020). Pengaruh Perceived Usefullness, Perceived Ease of Use 

Terhadap Behavioral Intention To Use dengan Atittude Towards Using 

sebagai Variabel Intervening (Studi Kasus Pada Gopay Dikota Yogyakarta). 

Jurnal Ekobis Dewantara, 3(1), 39–51. 

Singh, N., & Sinha, N. (2020). How perceived trust mediates merchant’s intention 

to use a mobile wallet technology. Journal of Retailing and Consumer 

Services, 52, 101894. https://doi.org/10.1016/j.jretconser.2019.101894 

Sitinjak, T. (2019). Pengaruh persepsi kebermanfaatan dan persepsi kemudahan 

penggunaan terhadap minat penggunaan layanan pembayaran digital Go-Pay. 

Jurnal Manajemen, 8(2). 

Sopiah. (2008). Perilaku Organisasi. Andi. 

Sugiyono. (2010). Metode Penelitian Kombinasi (Mixed Methods). Alfabeta. 

Sugiyono. (2016). Metodologi Penelitian Kuantitatif, Kualitatif, dan R&D. 

Alfabeta. 

Sukmadinata, N. S. (2012). Metode penelitian pendidikan. Remaja Rosdakarya. 

Sunyoto, D. (2013). Teori, Kuesioner & Analisis Data Untuk Pemasaran dan 

Perilaku Konsumen. Graha Ilmu. 

Sutoyo. (2015). PENGARUH KUALITAS PELAYANAN PAYMENT (POS PAY) 



70 

 

70 

 

TERHADAP KEPUASAN PELANGGAN PADA PT. POS INDONESIA 

(Persero) MEDAN. 

Tiara, O. R., & Usman, O. (2019). Effect of Trust, Perceived of Use, Consumer 

Perception, and Behavior Intention on the Use of Digital Wallet Among 

College Students. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.3509558 

WeAreSocial. (2023). Digital 2023: Indonesia. 

https://datareportal.com/reports/digital-2023-indonesia 


	HALAMAN JUDUL
	LEMBAR PENGESAHAN
	HALAMAN PENGESAHAN
	PERNYATAAN KEASLIAN KARYA TULIS SKRIPSI
	DAFTAR TABEL
	HALAMAN PERSEMBAHAN
	MOTTO
	KATA PENGANTAR
	ABSTRAK
	ABSTRACT
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN
	BAB I PENDAHULUAN
	1. Latar Belakang Masalah
	2. Rumusan Masalah
	3. Batasan Masalah
	4. Tujuan Penelitian
	5. Manfaat Penelitian

	BAB II TINJAUAN TEORI DAN KERANGKA KONSEPTUAL
	1. Tinjauan Teori
	2. Mitra Pelayanan Payment (Pospay)
	3. Hasil Penelitian Terdahulu
	4. Hubungan Antar Variabel
	5. Kerangka pemikiran

	BAB III METODE PENELITIAN
	1. Definisi Konsep
	2. Definisi Operasional
	3. Jenis Penelitian
	4. Jenis dan Sumber Data
	5. Populasi dan Sampel
	6. Metode Pengumpulan Data
	7. Skala Pengukuran
	8. Uji Instrumen
	9. Metode Analisis Data

	BAB IV HASIL DAN PEMBAHASAN
	A. Statistik Deskriptif
	B. Uji Instrumen
	C. Asumsi Dasar
	D. Asumsi Klasik
	E. Hasil Analisis Regresi Berganda
	F. Pembahasan

	BAB V SIMPULAN DAN SARAN
	A. SIMPULAN
	B. SARAN

	DAFTAR PUSTAKA
	LAMPIRAN

