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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Influencer,
Online Customer Review , dan Kualitas Produk terhadap keputusan
pembelian sepatu Compass pada masyarakat Daerah Istimewa
Yogyakarta. Metode pengambilan sampel menggunakan non
probability sampling dengan teknik purposive sampling. Jumlah sampel
yang digunakan dalam penelitian ini adalah 106 responden dengan
syarat masyarakat Daerah Istimewa Yogyakarta yang pernah membeli
sepatu Compass minimal 1x pembelian, dan sebelum membeli sepatu
Compass pernah membaca ulasan customer review. Metode analisis data
yang digunakan adalah uji validitas, uji reliabilitas, uji normalitas, uji
multikolinearitas, uji heteroskedastisitas, regresi linier berganda, uji t,
dan uji kofisien determinasi R2. Hasil dari penelitian ini menunjukkan
bahwa variabel Influencer berpengaruh positif terhadap keputusan
pembelian, Online Customer Review berpengaruh positif terhadap
keputusan pembelian, dan Kualitas Produk berpengaruh positif terhadap
keputusan pembelian sepatu Compass pada masyarakat Daerah

Istimewa Yogyakarta.
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ABSTRAK

This research aims to determine the influence of Influencers,
Online Customer Reviews, and Product Quality on the purchasing
decisions of Compass shoes among the people of the Special Region of
Yogyakarta. The sampling method used non-probability sampling with
purposive sampling technique. The number of samples used in this study
was 106 respondents with the condition that the people of the Special
Region of Yogyakarta had purchased Compass shoes at least once, and
before purchasing Compass shoes, they had read customer reviews. The
data analysis method used validity test, reliability test, normality test,
multicollinearity test, heteroskedasticity test, multiple linear regression,
t-test, and coefficient of determination R2 test. The results of this study
indicate that the Influencer variable has a positive effect on purchasing
decisions, Online Customer Reviews have a positive effect on
purchasing decisions, and Product Quality has a positive effect on
purchasing decisions for Compass shoes among the people of the

Special Region of Yogyakarta.
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