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ABSTRAK 
 

 

Penelitian ini bertujuan untuk menganalisis pengaruh harga, lokasi, dan 

brand image terhadap minat beli produk Mixue di Yogyakarta. Teknik 

pengambilan sampel menggunakan non-probability sampling dengan metode 

purposive samping. Jumlah sampel yang digunakan dalam penelitian ini 

sebanyak 150 responden. Metode analisis data yang digunakan adalah uji 

validitas, uji reliabilitas, uji normalitas, uji heteroskedastisitas, uji 

multikolinearitas, uji F, uji t, analisis regresi linear berganda, uji goodness of fit, 

dan koefisien determinasi. Hasil penelitian ini menunjukkan bahwa harga tidak 

berpengaruh terhadap minat beli, lokasi berpengaruh negatif terhadap minat beli, 

brand image berpengaruh positif terhadap minat beli produk Mixue di 

Yogyakarta. 

 

 

Kata kunci: harga, lokasi, brand image, minat beli 
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ABSTRACK 

 

This research is to determine the effect of price, location, and brand image 

on Mixue product purchase intention in Yogyakarta area. The sampling 

technique used non-probability sampling with purposive sampling method. The 

number of samples used in this study were 150 respondents. The data analysis 

method used is validity test, reliability test, normality test, heteroscedasticity 

test, multicollinearity test, f test, t test, multiple linear regression analysis, fit 

test, coefficient of determination adjusted R square. The results of this study 

indicate that price has no effect on purchase intention, location has a negative 

effect on purchase intention, brand image has a positive effect on purchase 

intention in Yogyakarta Region. 

 

Keywords: price, location, brand image, purchase intention 
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