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MOTTO 

 

“Just because no one made you feel valuable, doesn’t mean you are worthless. Just because you 

made one mistake or many, doesn’t mean you are failure. Just because you have low worth in 

one area of your life, doesn’t mean you have it in all areas of your life. You may not value 

yourself as much as you could, but you are worth significantly more.”  

(I’m Worth More by Rob Moore) 

 

“Just because you took longer than others, doesn’t mean you failed. Remember that!” 

(Penulis) 
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