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ABSTRAK 

Salah satu yang bisa mempengaruhi terjadinya Keputusan Pembelian di jaman 

peralihan berbelanja lebih mudah melalui e – commerce ini adalah Harga, Online 

Customer Review, dan Online Customer Rating. Ketiga faktor tersebut sangat erat 

kaitannya dengan proses keputusan pembelian di e – commerce. Tujuan dari 

penelitian ini sendiri adalah untuk mengetahui bagaimana pengaruh Harga, Online 

Customer Review, dan Online Customer Rating terhadap Keputusan Pembelian di 

Tiktk Shop, khususnya pada Mahasiswa di Yogyakarta. Pengambilan sample dalam 

penelitian ini menggunakan non probability sampling dengan metode purposive 

sampling. Penentuan banyaknya sample menggunakan rumus Hair et al dengan 

jumlah sampel sebanyak 100 responden, dengan pengambilan data menggunakan 

penyebarana angket/kuesioner. Uji yang digunakan dalam penelitian adalah uji 

validitas, uji reliabilitas,  uji normalitas, uji heterokedastisitas, uji multikolinearitas, 

uji goodness of fit, uji regresi linear berganda, uji t, dan koefisien determinasi. Hasil 

dari penelitian ini menyatakan bahawa harga, online customer review, dan online 

customer rating berpengaruh positf signifikan terhadap keputusan pembelian, 

dengan skor koefisien determinasi sebesar 89,3 %.  

 

Kata Kunci: Harga, Online Customer Review, Online Customer Rating, dan 

Keputusan Pembelian 
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ABSTRACT 

One that can influence the occurrence of Purchasing Decisions in the era of easier 

shopping through e-commerce is Price, Online Customer Review, and Online 

Customer Rating. These three factors are closely related to the purchase decision 

process in e-commerce. The purpose of this study itself is to find out how the 

influence of Price, Online Customer Review, and Online Customer Rating on 

Purchasing Decisions at Tiktk Shop, especially for Students in Yogyakarta. 

Sampling in this study uses non-probability sampling with the purposive sampling 

method. Determination of the number of samples using the Hair et al formula with 

a sample number of 100 respondents, by taking data using questionnaires. The tests 

used in the study are validity tests, reliability tests, normality tests, heterkedasticity 

tests, multicollinearity tests, goodness of fit tests, multiple linear regression, t tests, 

and coefficients of determination. The results of this study stated that price, online 

customer review, and online customer rating had a significant positive effect on 

purchasing decisions, with a coefficient of determination score of 89.3%.  

 

Keywords: Price, Online Customer Review, Online Customer Rating, and 

Purchase Decision 
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