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MOTTO 
 

“Allah SWT tidak akan membebani seorang hamba melainkan sesuai dengan 

kemampuannya.”  

(Q.S Al-Baqarah:286)” 

 

“Don’t live your life based on other people’s expectations. Listen to the person 

who knows you best. You.” 

  (Michael Faudet) 

 

“You have to tell people what you feel when you feel it,” 
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ABSTRAK 

 

Pada Penelitian ini bertujuan untuk menganalisis pengaruh Brand 

Ambassador, Brand Image, dan Kualitas Produk terhadap Keputusan Pembelian 

Kosmetik Maybelline. Metode yang digunakan dalam penelitian ini adalah metode 

kuantitatif. Sampel penelitian ini yaitu perempuan berusia diatas 17 tahun yang 

pernah membeli dan menggunakan Kosmetik Maybelline di Yogyakarta. Teknik 

pengumpulan data yaitu menggunakan penyebaran kuesioner. Jumlah Sampel 

sebanyak 105 responden. Teknik pengambilan sampel yaitu menggunakan model 

Non-probability sampling. Teknik penentuan sampel dalam penelitian ini yaitu 

Purposive Sampling. Uji yang digunakan untuk menganalisis data dalam penelitian 

ini adalah uji validitas, uji reliabilitas, uji normalitas, uji multikolinearitas, uji 

heteroskedastisitas, uji goodness of fit, uji regresi linear berganda, uji t, dan uji 

koefisien determinasi. Hasil penelitian menunjukkan bahwa brand ambassador, 

brand image, dan kualitas produk berpengaruh signifikan terhadap keputusan 

pembelian. Berdasarkan hasil uji koefisien determinasi (adjusted R2) menunjukkan 

hasil 0,715 (71,5%). Artinya bahwa variabel brand ambassador, brand image, dan 

kualitas produk memberi pengaruh sebesar 71,5% terhadap variabel keputusan 

pembelian, sedangkan sisanya yaitu 28,5% dipengaruhi oleh variabel lain yang 

tidak termasuk dalam penelitian ini. 

Kata kunci : Brand Ambassador, Brand Image, Kualitas Produk, dan 

Keputusan Pembelian. 
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ABSTACK 

 

This study aims to analyze the influence of Brand Ambassador, Brand 

Image, and Product Quality on Maybelline Cosmetics Purchasing Decisions. The 

method used in this research is a quantitative method. The sample of this research 

is women aged over 17 years who have bought and used Maybelline Cosmetics in 

Yogyakarta. The data collection technique is using questionnaires. The number of 

samples is 105 respondents. The sampling technique is using the Non-probability 

sampling model. The sample selection technique in this study is purposive sampling. 

The tests used to analyze the data in this study were validity test, reliability test, 

normality test, multicollinearity test, heteroscedasticity test, compatibility test, 

multiple linear regression test, t test, and the coefficient of determination test. The 

results of the study show that brand ambassadors, brand image, and product quality 

have a significant effect on purchasing decisions. Based on the test results of the 

coefficient of determination (adjusted R2) showed a result of 0.715 (71.5%). This 

means that the variables brand ambassador, brand image, and product quality have 

an influence of 71.5% on the purchasing decision variable, while the remaining 

28.5% is influenced by other variables not included in this study. 

Keywords: Brand Ambassador, Brand Image, Product Quality, and Purchase 

Decision.  
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