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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh harga, promosi, dan e-
service quality terhadap loyalitas pelanggan shopeefood dikota Yogyakarta.
Penelitian ini menggukanan metode kuantitatif. Jenis data yang dipakai pada
penelitan ini merupakan data primer yang diperoleh berdasarkan penyebaran
kuesioner kepada 97 responden. Teknik pengambilan sampel yang dipakai ialah
purposive sampling. Teknik analisis data dilakukan menggunakan analisis regresi
linear berganda. Hasil penelitian menyatakan bahwa harga tidak berpengaruh
terhadap loyalitas pelanggan, promosi berpengaruh positif terhadap loyaitas
pelanggan, e-service quality berpengaruh positif terhadap loyalitas pelanggan
shopeefood dikota Yogyakarta. Adjusted R Square sebesar 0.740. Hal ini berarti
variabel harga, promosi, dan e-service quality memberikan kontribusi terhadap
loyalitas pelanggan shopeefood di kota Yogyakarta sebesar 74%. Sisanya 26%

dipengaruhi oleh faktor lain yang tidak termasuk dalam penelitian ini.

Kata kunci: Harga, Promosi, E-Service Quality dan Loyalitas Pelanggan
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ABSTRACT

This study aims to analyze the effect of price, promotion, and e-service quality
on customer loyalty at Shopeefood in the city of Yogyakarta. This research uses
quantitative methods. The type of data used in this research is primary data
obtained by distributing questionnaires to 97 respondents. The sampling technique
used was purposive sampling. Data analysis technique was performed using
multiple linear regression analysis. The results of the study stated that price had no
effect on customer loyalty, promotion had a positive effect on customer loyalty, e-
service quality had a positive effect on customer loyalty at Shopeefood in the city
of Yogyakarta. Adjusted R Square of 0.740. This means that the variables of price,
promotion, and e-service quality contribute 74% to shopeefood customer loyalty in
the city of Yogyakarta. The remaining 26% is influenced by other factors not

included in this study.

Keywords: Price, Promotion, E-Service Quality and Customer Loyalty
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