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ABSTRAK

Penelitian ini bertujuan untuk menganalisis Pengaruh Online Customer
Review, Diskon dan Viral Marketing Terhadap Keputusan Pembelian Produk
Liptint Implora di Tiktok Shop Pada Mahasiswa Yogyakarta. Sampel penelitian
ini yaitu mahasiswa Yogyakarta yang pernah melakukan pembelian di
marketplace Tiktok Shop. Jumlah sampel sebanyak 102 responden. Teknik
pengambilan sampel menggunakan model Non-Probability Sampling. Adapun
metode yang digunakan adalah metode Purposive Sampling. Uji yang digunakan
pada penelitian ini adalah uji validitas, uji reliabilitas, uji normalitas, uji
multikolinearitas, uji heterokedatisitas, uji regresi linear berganda, uji f (Goodness
of fit), uji t dan uji koefisien determinasi. Hasil penelitian menunjukan bahwa
Online Customer Review berpengaruh positif dan signifikan terhadap Keputusan
Pembelian, Diskon tidak berpengaruh terhadap Keputusan Pembelian dan Viral
Marketing tidak berpengaruh terhadap Keputusan Pembelian. Berdasarkan
pengujian koefisien determinasi (adjusted R2) menunjukan hasil sebesar 0,287
(28,7%) yang artinya bahwa Online Customer Review, Diskon dan Viral
Marketing memberikan sumbangan pengaruh sebesar 28,7% terhadap variabel
Keputusan Pembelian. Sedangkan sisanya sebesar 71,3% dijelaskan oleh variabel

lain yang tidak termasuk dalam penelitian ini.

Kata kunci: Online Customer Review, Diskon, Viral Marketing, Keputusan

Pembelian



ABSTRACT

This study aims to analyze the influence of online customer reviews, discounts and
viral marketing on purchasing decisions for Liptint Implora products at the Tiktok
shop for Yogyakarta students. The sample of this research is Yogyakarta students
who have made purchases at the Tiktok Shop marketplace. The number of samples
is 102 respondents. The sampling technique uses the Non-Probability Sampling
model. The method used is purposive sampling method. The tests used in this
study were validity test, reliability test, normality test, multicollinearity test,
heteroscedasticity test, multiple linear regression test, f test (Goodness of fit), t
test and test of the coefficient of determination. The results showed that Online
Customer Reviews had a positive and significant effect on Purchasing Decisions,
Discounts had no effect on Purchase Decisions and Viral Marketing had no effect
on Purchase Decisions. Based on the test of the coefficient of determination
(adjusted R2) it shows a result of 0.287 (28.7%), which means that Online
Customer Reviews, Discounts and Viral Marketing contribute 28.7% to the
Purchasing Decision variable. While the remaining 71.3% is explained by other
variables not included in this study.

Keywords: Online Customer Reviews, Discounts, Viral Marketing, Purchasing
Decisions
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