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ABSTRAK

PENGARUH HARGA, PROMOSI, DAN BRAND IMAGE TERHADAP
KEPUTUSAN PEMBELIAN PAKAIAN BRANDED PADA THRIFT STORE DI

INSTAGRAM

Penelitian ini bertujuan untuk mengetahui pengaruh harga, promosi dan
brand image terhadap keputusan pembelian pada pakaian branded thrift
diinstagram. Metode pengumpulan data menggunakan kuisioner yang dibagikan
melalui google form. Populasi dari penelitian ini adalah pembeli pakaian branded
thrift melalui Instagram. Pengambilan sampel dilakukan dengan menggunakan
nonprobability sampling dengan teknik purposive sampling. Jumlah sampel
sebanyak 60 responden. Teknik analisis data yang digunakan adalah analisis linier
berganda. Hasil penelitian ini menunjukan bahawa harga, promosi dan brand image
berpengaruh positif dan signifikan terhadap keputusan pembelian pakaian branded

thrift diinstagram.

Kata Kunci: Harga, Promosi, Brand Image, Branded Thrift, Keputusan Pembelian



ABSTRACK

THE EFFECT OF PRICE, PROMOTION, AND BRAND IMAGE ON THE
PURCHASE DECISION OF BRANDED CLOTHES AT THE THRIFT STORE ON

INSTAGRAM

This study aims to determine the effect of price, promotion and brand image
on purchasing decisions on used branded clothing on Instagram. The data
collection method uses a questionnaire distributed through the Google form. The
population of this research is branded thrift clothing buyers via Instagram.
Sampling was carried out using nonprobability sampling with purposive sampling
technique. The number of samples is 60 respondents. The data analysis technique
used is multiple linear analysis. The results of this study indicate that price,
promotion and brand image have a positive and significant effect on purchasing

decisions for branded thrift clothing on Instagram.

Keywords: Price, Promotion, Brand Image, Branded Thrift, Purchase Decision
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