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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui Pengaruh Brand Image, Brand 

Awareness, dan Product Quality Terhadap Keputusan Pembelian Konsumen 

Uniqlo di Yogyakarta. Pada penelitian ini metode pengambilan sampel 

menggunakan non-probability sampling dengan teknik purposive sampling, 

dengan jumlah sampel sebanyak 120 responden. Metode analisis data yang 

digunakan pada penelitian ini adalah uji validitas, uji reliabilitas, uji normalitas, 

uji multikolinearitas, uji heterokedastisitas, uji t, analisis regresi linier berganda, 

uji F, koefisien determinasi adjusted R square. Hasil dari penelitian menunjukkan 

bahwa Brand Image tidak berpengaruh terhadap Keputusan Pembelian Konsumen 

Uniqlo di Yogyakarta, sedangkan Brand Awareness dan Product Quality 

berpengaruh positif terhadap Keputusan Pembelian Konsumen Uniqlo Di 

Yogyakarta. 

Kata kunci: Brand Image, Brand Awareness, Product Quality, Keputusan 

Pembelian 
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ABSTRACT 

This study aims to determine the effect of Brand Image, Brand Awareness, and 

Product Quality on Consumer Purchasing Decisions of Uniqlo in Yogyakarta. In 

this study the sampling method used non-probability sampling with purposive 

sampling technique, with a total sample of 120 respondents. The data analysis 

method used in this study is validity test, reliability test, normality test, 

multicollinearity test, heteroscedasticity test, t test, multiple linear regression 

analysis, F test, coefficient of determination adjusted R square. The results of the 

study show that Brand Image has no effect on Uniqlo Consumer Purchasing 

Decisions in Yogyakarta, while Brand Awareness and Product Quality have a 

positive effect on Uniqlo Consumer Purchasing Decisions in Yogyakarta. 

Keywords: Brand Image, Brand Awareness, Product Quality, Purchase 

Decision 
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