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ABSTRAK 

Perkembangan teknologi dan meningkatnya ketersediaan jaringan internet 

di Indonesia membuat masyarakat semakin mudah mengakses toko-toko online, 

sehingga jumlah pengguna e-commerce semakin meningkat dari tahun ke tahun. 

Bank Indonesia (BI) mencatat bahwa sepanjang semester pertama tahun 2022 nilai 

transaksi menggunakan e-commerce meningkat. Salah satu e-commerce yang 

cukup sering digunakan oleh masyarakat Indonesia dalam melakukan transaksi 

jual-beli yaitu website. Tako Bag Yogyakarta merupakan salah satu perusahaan 

yang menggunakan website sebagai media penjualannya. Penelitian dilakukan 

untuk mengetahui pengaruh User Interface (UI), User Experience (UX) Dan Fitur 

Layanan Terhadap Keputusan Pembelian Online. Metode yang dilakukan pada 

penelitian ini yaitu metode kuantitatif dengan menyebarkan kuesioner. Hasil dari 

penelitian yang dilakukan, terdapat pengaruh yang positif dan signifikan User 

Interface (UI), dan User Experience (UX) terhadap keputusan pembelian. 

Sedangkan Fitur layanan memiliki pengaruh positif namun tidak signifikan 

terhadap keputusan pembelian online pada website Tako Bag Yogyakarta.  

 

Kata Kunci: User Interface (UI), User Experience (UX) Fitur Layanan, Keputusan 

Pembelian Online 

  



 

 x 

ABSTRACT 

The development of technology and the increasing availability of internet 

networks in Indonesia have made it easier for people to access online stores, 

resulting in a growing number of e-commerce users from year to year. Bank 

Indonesia (BI) has noted that during the first semester of 2022, the value of 

transactions using e-commerce has increased. One of the e-commerce platforms 

frequently used by Indonesian people for buying and selling transactions is the 

website. Tako Bag Yogyakarta is one of the companies that utilize a website as their 

selling medium. A research was conducted to determine the influence of User 

Interface (UI), User Experience (UX), and Service Features on Online Purchase 

Decisions. The method employed in this research was quantitative, involving the 

distribution of questionnaires. The results of the study revealed a positive and 

significant influence of User Interface (UI) and User Experience on purchase 

decisions. However, the Service Features showed a positive but insignificant impact 

on the online purchase decisions on the Tako Bag Yogyakarta website. 

 

Keywords: User Interface (UI), User Experience (UX), Service Features, Online 

Purchase Decisions 

  



 

 xi 

DAFTAR ISI 

 

HALAMAN COVER ............................................................................................. i 

HALAMAN PERSETUJUAN ............................................................................. ii 

HALAMAN PENGESAHAN .............................................................................. iii 

PERNYATAAN KEASLIAN KARYA TULIS SKRIPSI ................................ iv 

HALAMAN PERSEMBAHAN ........................................................................... v 

MOTTO ................................................................................................................ vi 

KATA PENGANTAR ......................................................................................... vii 

ABSTRAK ............................................................................................................ ix 

ABSTRACT ............................................................................................................ x 

DAFTAR ISI ......................................................................................................... xi 

DAFTAR TABEL ............................................................................................... xii 

DAFTAR LAMPIRAN ...................................................................................... xiii 

BAB I PENDAHULUAN ...................................................................................... 1 

A. Latar Belakang ....................................................................................... 1 

B. Rumusan Masalah .................................................................................. 5 

C. Batasan Masalah ..................................................................................... 5 

D. Tujuan Penelitian ................................................................................... 6 

E. Manfaat Penelitian ................................................................................. 6 

BAB II LANDASAN TEORI DAN PERUMUSAN HIPOTESIS .................... 8 

A. Landasan Teori ....................................................................................... 8 

B. Keterkaitan Antar Variabel Penelitian dan Perumusan Hipotesis . 15 

C. Penelitian Terdahulu ............................................................................ 18 

BAB III METODOLOGI PENELITIAN ......................................................... 20 

A. Definisi Konsep ..................................................................................... 20 

B. Definisi Operasional ............................................................................. 21 

C. Jenis Penelitian dan Sumber Data ...................................................... 23 

D. Objek dan Subjek Penelitian ............................................................... 24 

E. Populasi dan Sampel ............................................................................ 24 



 

 xii 

F.    Metode Pengumpulan Data .................................................................. 25 

G. Metode Analisis Data ........................................................................... 26 

BAB IV GAMBARAN UMUM DAN ANALISIS DATA ................................ 32 

A. Gambaran Umum Objek Penelitian ................................................... 32 

B. Analisis Data ......................................................................................... 34 

C.  Pembahasan .......................................................................................... 54 

BAB V SIMPULAN DAN SARAN .................................................................... 58 

A.  Kesimpulan ........................................................................................... 58 

B. Saran ...................................................................................................... 58 

DAFTAR PUSTAKA .......................................................................................... 60 

LAMPIRAN ......................................................................................................... 64 

 

 



 

 xi 

DAFTAR GAMBAR 

Gambar 2. 1 Kerangka Penelitian ..................................................................... 17  
Gambar 4. 1 Logo Perusahaan .......................................................................... 33 

 

  



 

 xii 

DAFTAR TABEL 

Tabel 2. 1 Penelitian Terdahulu ......................................................................... 18  
Tabel 4. 2 Karakteristik Responden berdasarkan Jenis Kelamin .................. 35 

Tabel 4. 3 Karakteristik Responden berdasarkan Rentang Usia ................... 35 

Tabel 4. 4 Karakteristik Responden berdasarkan Pekerjaan ........................ 36 

Tabel 4. 5 Karakteristik Responden berdasarkan Domisili ............................ 37 

Tabel 4. 6 Karakteristik berdasarkan Frekuensi Pembelian .......................... 37 

Tabel 4. 7 Hasil Kuesioner Variabel User Interface ......................................... 38 

Tabel 4. 8 Hasil Kuesioner Variabel User Experience ..................................... 40 

Tabel 4. 9 Hasil Kuesioner Variabel Fitur Layanan ........................................ 41 

Tabel 4. 10 Uji Validitas Variabel User Interface............................................. 43 

Tabel 4. 11 Uji Validitas Variabel User Experience ......................................... 44 

Tabel 4. 12 Uji Validitas Variabel Fitur Layanan ........................................... 45 

Tabel 4. 13 Uji Reliabilitas Variabel User Interface ........................................ 46 

Tabel 4. 14 Uji Reliabilitas Variabel User Experience ..................................... 46 

Tabel 4. 15 Uji Reliabilitas Variabel Fitur Layanan ....................................... 46 

Tabel 4. 16 Uji Model Fit (Overall Model Fit Test) ........................................... 47 

Tabel 4. 17 Uji Kelayakan Model (Goodness of Fit Test) ................................ 48 

Tabel 4. 18 Uji Koefisien Determinasi (Nagelkerke R Square) ........................ 49 

Tabel 4. 19 Uji  Persaman Regresi Logistik ...................................................... 50 

Tabel 4. 20 Wald Test .......................................................................................... 52 

 

 

 

  



 

 xiii 

DAFTAR LAMPIRAN 

 

Lampiran  1 Kuesioner Penelitian ..................................................................... 65 

Lampiran  2 Hasil Kuesioner ............................................................................. 77 

Lampiran  3 Hasil Olah Data Menggunakan SPSS 26 .................................... 96 


