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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Harga, Sosial Media 

Marketing, dan Persepsi Risiko terhadap Minat Beli Ulang Sunscreen Madame Gie 

di Tiktok Shop. Sampel penelitian yaitu perempuan minimal usia 17 tahun yang 

pernah membeli sunscreen Madame Gie di Tiktok Shop. Jumlah sampel sebanyak 

110 responden. Teknik pengambilan sampel dengan menggunakan model Non-

Probability Sampling. Adapun metode yang digunakan adalah metode Purposive 

Sampling. Uji yang digunakan dalam penelitian ini adalah uji validitas, uji 

reliabilitas, uji normalitas, uji multikolinearitas, uji heterokedastisitas, uji regresi 

linear berganda, uji t, dan uji koefisien determinasi. Hasil penelitian menunjukkan 

bahwa Harga tidak berpengaruh dan signifikan terhadap Minat Beli Ulang 

Sunscreen Madame Gie di Tiktok Shop, Sosial Media Marketing berpengaruh dan 

signifikan terhadap Minat Beli Ulang Sunscreen Madame Gie di Tiktok Shop, dan 

Persepsi Risiko tidak berpengaruh dan signifikan terhadap Minat Beli Ulang 

Sunscreen Madame Gie di Tiktok Shop. Berdasarkan pengujian koefisien 

determinasi (adjusted R2) menunjukkan hasil sebesar 0,134 (13,4%) yang artinya 

bahwa variabel Harga, Sosial Media Marketing, dan Persepsi Risiko memberi 

sumbangan pengaruh sebesar 13,4% terhadap Minat Beli Ulang, dan sisanya 

sebesar 86,6% dipengaruhi oleh variable lain yang tidak termasuk dalam penelitian 

ini.  

 

Kata kunci : Harga, Sosial Media Marketing, Persepsi Risiko, Minat Beli Ulang 
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ABSTRACT 

 

This study aims to analyze the effect of Price, Social Media Marketing, and 

Perceived Risk of interest in Repurchasing Madame Gie’s Sunscreen at the Tiktok 

Shop. The research sample is female consumers aged at least 17 years who have 

purchased Madame Gie’s Sunscreen at Tiktok Shop. The number of sample is 110 

respondents. The sampling technique uses the non probability sampling model. The 

method used is the purposive sampling. The method used in this research is the 

validity test, reliability test, normality test, multicolinearity test, heteroscedasticity 

test, multiple linear regression test, and coefficient of determination test. The 

results show that price has no effect and significant to interest in repurchasing 

Madame Gie’s Sunscreen at the Tiktok Shop, Social Media Marketing has 

significant influence on Repurchase Intention Madame Gie’s Sunscreen at the 

Tiktok Shop, and Perception of Risk have no effect and significantly to interest in 

Repurchasing Madame Gie’s Sunscreen at the Tiktok Shop. Based on testing the 

coefficient of determination (adjusted R2) shows the result of 0,134 (13,4%) which 

means that the variable Price, Social Media Marketing, and Perception Risk 

contributes 13,4% influence on Repurchase Intention and the remaining 86,6% is 

influenced by other variables that are not included in this research.  

 

Keywords : Price, Social Media Marketing, Perception Risk, and Repurchase 

Intention.  
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