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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengarun brand ambassador, korean
wave dan kualitas produk terhadap minat beli produk skincare somethinc x NCT
Dream. Sampel pada penelitian ini adalah masyarakat yang minimal berusia 17
tahun, jumlah sampel sebanyak 80 responden. Teknik pengambilan sampel dengan
menggunakan non-probability sampling, metode yang digunakan adalah metode
analisis regresi linier berganda, uji t, uji Goodness of Fit, dan uji koefisien
determinasi. Hasil penelitian ini dapat disimpulkan bahwa brand ambassador dan
korean wave tidak berpengaruh signifikan terhadap minat beli produk skincare
somethinc x NCT Dream, sedangkan kualitas berpengaruh signifikan terhadap

minat beli produk skincare somethinc x NCT Dream.

Kata kunci: Brand Ambassador, Korean Wave, Kualitas Produk

ABSTRACT

This study aims to analyze the influence of brand ambassadors, Korean waves and
product quality on the intention to buy skincare products somethink x NCT Dream.
The sample in this study is people who are at least 17 years old, the number of
samples is 80 respondents. The sampling technique uses non-probability sampling,
the method used of multiple linear regression analysis, t test, Goodness of Fit test,
and test of the coefficient of determination. The results of this study can be
concluded that brand ambassadors and the Korean wave have no significant effect
on the intention to buy skincare products somethink x NCT Dream, while quality
has a significant effect on the intention to buy skincare products somethink x NCT
Dream.

Keywords: Brand Ambassador, Korean Wave, Product Quality
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