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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh gaya hidup dan green 

marketing terhadap keputusan pembelian Le Minerale serta pengaruh 

mediasi citra merek antara gaya hidup dan green marketing terhadap 

keputusan pembelian Le Minerale. Metode pengambilan sampel 

menggunakan non probability sampling dengan teknik purposive 

sampling.  Jumlah sampel yang digunakan dalam penalitian ini adalah 100 

responden dengan syarat mahasiswa di Yogyakarta berusia >18 tahun 

yang pernah membeli Le Minerale setidaknya 1 kali. Alat analisis yang 

digunakan adalah PROCESS Makro by Hayes pada SPSS 26 dengan 

metode analisis data yang digunakan adalah uji validitas, uji reliabilitas, 

uji overall model fit, uji goodness of fit, uji koefisien determinasi, 

persamaan regresi logistik, dan uji mediasi. Hasil dari penelitian ini 

menunjukkan bahwa gaya hidup mempengaruhi secara langsung keputusan 

pembelian Le Minerale, green marketing dan citra merek tidak 

mempengaruhi keputusan pembelian Le Minerale, gaya hidup dan green 

marketing berpengaruh secara langsung terhadap citra merek Le Minerale, 

citra merek tidak dapat memediasi hubungan gaya hidup dan green 

marketing terhadap keputusan pembelian Le Minerale. 

Kata Kunci : Gaya Hidup, Green Marketing, Citra Merek, Keputusan 

Pembelian 

 

 



 

 

viii 

 

DAFTAR ISI 

 

LEMBAR PERSETUJUAN ............................................................................ ii 

LEMBAR PENGESAHAN ............................................................................ iii 

PERNYATAAN KEASLIAN KARYA TULIS SKRIPSI ............................ iv 

MOTTO ............................................................................................................v 

KATA PENGANTAR .................................................................................... vi 

ABSTRAK .................................................................................................... vii 

DAFTAR ISI ................................................................................................ viii 

DAFTAR GAMBAR .......................................................................................x 

DAFTAR TABEL .......................................................................................... xi 

DAFTAR LAMPIRAN ................................................................................. xii 

BAB I ...............................................................................................................1 

1. LATAR BELAKANG ........................................................................ 1 

2. RUMUSAN MASALAH ................................................................... 4 

3. BATASAN MASALAH .................................................................... 5 

4. TUJUAN ............................................................................................ 5 

5. MANFAAT ........................................................................................ 6 

BAB II ..............................................................................................................7 

A. LANDASAN TEORI ......................................................................... 7 

B. PERUMUSAN HIPOTESIS ............................................................ 16 

C. KERANGKA PENELITIAN ........................................................... 22 

BAB III ...........................................................................................................24 

A. Definisi Konsep ................................................................................ 24 

B. Definisi Operasional ......................................................................... 25 

C. Jenis Penilitian dan Sumber Data ..................................................... 27 

D. Objek dan Subjek Penelitian ............................................................ 28 

E. Pupulasi dan Sampel ........................................................................ 28 

F. Medote Pengumpulan Data .............................................................. 29 

G. Metode Analisis Data ....................................................................... 30 



 

 

ix 

 

BAB IV ..........................................................................................................36 

GAMBARAN UMUM DAN ANALISIS DATA ....................................... 36 

A. GAMBARAN UMUM PERUSAHAAN LE MINERALE ............. 36 

B. ANALISIS DATA ............................................................................ 37 

BAB V ............................................................................................................66 

A. KESIMPULAN ................................................................................ 66 

B. SARAN ............................................................................................ 67 

DAFTAR PUSTAKA ....................................................................................68 

LAMPIRAN ...................................................................................................71 
 

  



 

 

x 

 

DAFTAR GAMBAR 

 

Gambar 3. 1 Uji Mediasi Antara Variabel Gaya Hidup, Citra Merek, dan  

Keputusan Pembelian ............................................................................................ 50 
Gambar 3. 2 Uji Mediasi Antara Variabel Green Marketing, Citra Merek, dan 

Keputusan Pembelian ............................................................................................ 60 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

file:///C:/Users/hp/Documents/COBA1+.docx%23_Toc139787542
file:///C:/Users/hp/Documents/COBA1+.docx%23_Toc139787542
file:///C:/Users/hp/Documents/COBA1+.docx%23_Toc139787543
file:///C:/Users/hp/Documents/COBA1+.docx%23_Toc139787543


 

 

xi 

 

DAFTAR TABEL 
 

 

Tabel 1. 1 Karakteristik Responden ...................................................................... 38 

Tabel 2. 1 Uji Validitas ......................................................................................... 40 
Tabel 2. 2 Uji Reabilitas........................................................................................ 41 

Tabel 3. 1 Overall Model Fit Model 1 dan 2 ........................................................ 43 
Tabel 3. 2 Goodness Of Fit Test Model 1 dan 2 ................................................... 45 
Tabel 3. 3 Uji Wald Test 1 .................................................................................... 48 
Tabel 3. 4 Uji Hipotesis Hubungan Antara Variabel Gaya Hidup, Citra Merek, 

Dan Keputusan Pembelian .................................................................................... 50 
Tabel 3. 5 Direct Indirect Effect Antara Variabel Gaya Hidup, ........................... 53 
Tabel 3. 6 Koefisien Determinasi 1....................................................................... 55 
Tabel 3. 7 Wald Test 2 .......................................................................................... 58 
Tabel 3. 8 Uji Hipotesis Hubungan Antara Variabel Green Marketing, Citra 

Merek, dan Keputusan Pembelian ........................................................................ 60 
Tabel 3. 9 Uji Effect Antara Variabel Green Marketing,  Citra Merek, Dan 

Keputusan  Pembelian ........................................................................................... 63 
Tabel 3. 10 Koefisien Determinasi 2..................................................................... 65 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

file:///C:/Users/hp/Documents/COBA1+.docx%23_Toc139787977


 

 

xii 

 

DAFTAR LAMPIRAN 
 

Lampiran 1. 1 Kuisoner Penelitian........................................................................ 72 

Lampiran 2. 1 Data Tabulasi Kuisoner Variabel Gaya Hidup .............................. 80 
Lampiran 2. 2 Data Tabulasi Kuisoner Variabel Green Marketing ...................... 83 
Lampiran 2. 3 Data Tabulasi Kuisoner Variabel Citra Merek .............................. 86 
Lampiran 2. 4 Data Tabulasi Kuisoner Keputusan Pembelian ............................. 89 

Lampiran 3. 1 Hasil Succesive Interval Variabel Gaya Hidup ............................. 90 
Lampiran 3. 2 Hasil Succesive Interval Variabel Green Marketing ..................... 93 
Lampiran 3. 3 Hasil Succesive Interval Variabel Citra Merek ............................. 96 

Lampiran 4. 1 Hasil Uji Karakteristik Responden ................................................ 99 

Lampiran 5. 1 Hasil Uji Validitas Variabel Gaya Hidup .................................... 101 
Lampiran 5. 2 Hasil Uji Validitas Variabel Green Marketing ............................ 103 
Lampiran 5. 3 Hasil Uji Validitas Variabel Citra Merek .................................... 107 

Lampiran 6. 1 Hasil Uji Reliabilitas Variabel Gaya Hidup ................................ 109 
Lampiran 6. 2 Hasil Uji Reliabilitas Variabel Green Marketing ........................ 110 
Lampiran 6. 3 Hasil Uji Reliabilitas Variabel Citra Merek ................................ 111 

Lampiran 7. 1 Hasil Uji Spss Macro Model 1..................................................... 112 
Lampiran 7. 2 Hasil Uji Spss Macro Model 2 .................................................... 114 
  


	COVER
	LEMBAR PERSETUJUAN
	LEMBAR PENGESAHAN
	PERNYATAAN KEASLIAN KARYA TULIS SKRIPSI
	MOTTO 
	KATA PENGANTAR 
	ABSTRAK 
	DAFTAR ISI 
	DAFTAR GAMBAR 
	DAFTAR TABEL 
	DAFTAR LAMPIRAN 

