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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh price discount, bonus 

pack, dan in store display terhadap keputusan impulsive buying pada supermarket Kato 

Kroya Cilacap. Penelitian ini menggunakan data primer yang diperoleh dengan cara 

menyebarkan kuesioner melalui google form kepada pelanggan supermarket Kato 

Kroya yang berjumlah 95 sampel.  

Analisis data yang digunakan adalah regresi linear berganda. Uji hipotesis 

dalam penelitian ini menggunakan uji t dengan tingkat signifikansi sebesar 5%. Selain 

itu juga dilakukan uji goodness of fit, uji asumsi dasar yaitu uji normalitas, serta uji 

asumsi klasik yang meliputi uji multikolinearitas, uji heteroskedastisitas, dan uji 

koefisien determinasi. Berdasarkan hasil penelitian menggunakan uji t terlihat bahwa 

variabel price discount, bonus pack, dan in store display berpengaruh positif dan 

signifikan terhadap terhadap keputusan impulsive buying pada supermarket Kato Kroya 

Cilacap.  

 

Kata Kunci: Price Discount, Bonus Pack, In-Store Display, and Impulsive Buying 
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ABSTRACT 

 

This study aims to analyze the effect of price discounts, bonus packs, and in-

store displays on impulsive buying decisions at the Kato Kroya Cilacap supermarket. 

This study uses primary data obtained by distributing questionnaires via Google form 

to Kato Kroya supermarket customers, totaling 95 samples. 

The data analysis used is multiple linear regression. The hypothesis test in this 

study used the t-test with a significance level of 5%. In addition, a goodness of fit test 

was also carried out, as a basic assumption test, namely the normality test, and a 

classic assumption test which included a multicollinearity test, heteroscedasticity test, 

and coefficient of determination test. Based on the results of the study using the t-test, 

it can be seen that the price discount, bonus pack, and in-store display variables have 

a positive and significant effect on impulsive buying decisions at the Kato Kroya 

Cilacap supermarket. 

 

Keywords: Price Discount, Bonus Pack, In-Store Display, and Impulsive Buying 
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