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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh atmosfer toko, penataan 

produk, dan potongan harga terhadap pembelian impulsif pada Toserba Jadi Baru 

Kroya, Cilacap. Pengambilan sampel menggunakan metode purposive sampling 

dengan kriteria masyarakat yang pernah melakukan pembelian pada Toserba Jadi Baru 

Kroya, Cilacap, sampel yang digunakan sejumlah 100 responden. Hasil penelitian ini 

menunjukan bahwa atmosfer toko, penataan produk, dan potongan harga berpengaruh 

positif dan signifikan terdahap pembelian impulsif. Berdasarkan hasil uji koefisien 

determinasi diperoleh nilai adjusted R square sebesar 66,4% hasil ini menunjukkan 

bahwa atmosfer toko, penataan produk, dan potongan harga memberikan sumbangan 

pengaruh sebesar 66,4% terhadap pembelian impulsif. 

 

Kata Kunci: Atmosfer Toko, Penataan Produk, Potongan Harga, dan Pembelian 

Impulsif 
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 ABSTRACT 

This study aims to determine the effect of store atmosphere, product displays, 

and price discounts on impulsive buying at the New Kroya Department Store, Cilacap. 

Sampling used a purposive sampling method with the criteria of people who had made 

purchases at the New Kroya Department Store, Cilacap, the sample used was 100 

respondents. The results of this study indicate that the store atmosphere, product 

display, and price discounts have a positive and significant effect on impulsive buying. 

Based on the results of the test for the coefficient of determination, the adjusted R 

square value was 66.4%. This result indicates that the store atmosphere, product 

displays, and price discounts contribute 66.4% to impulsive buying. 

 

Keywords: Store Atmosphere, Product Display, Price Discounts, and Impulsive Buying 
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