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ABSTRAK 

 

PENGARUH HARGA, PROMOSI, PRODUK, DAN LOKASI TERHADAP 

KEPUTUSAN PEMBELIAN BUKET DI ASTALINA BUCKET 

YOGYAKARTA 

Penelitian ini bertujuan untuk mengetahui Harga, Promosi, Produk, dan Lokasi 

terhadap Keputusan Pembelian Buket di Astalina Bucket Yogyakarta yang 

membeli produk buket di Astalina Bucket Yogyakarta. Metode pengumpulan data 

menggunakan kuesioner yang dibagikan melalui google form. Populasi dari 

penelitian ini merupakan konsumen Astalina Bucket yang pernah membeli buket 

minimal 1 kali. Pengambilan sampel dilakukan dengan menggunakan Non-

Probability Sampling dengan teknik purposive sampling. Jumlah sampel sebanyak 

95 responden. Teknik analisis data yang digunakan adalah analisis regresi linier 

berganda. Hasil penelitian ini menunjukan bahwa harga, promosi, dan produk 

berpengaruh positif dan signifikan terhadap keputusan pembelian buket di Astalina 

Bucket Yogyakarta. Lokasi berpengaruh positif dan tidak signifikan terhadap 

keputusan pembelian buket di Astalina Bucket Yogyakarta. 

Kata kunci:  Harga, Promosi, Produk, Lokasi, dan Keputusan Pembelian 
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ABSTRACT 

 

THE INFLUENCE OF PRICE, PROMOTION, PRODUCTS AND LOCATION 

TO BUYING DECISIONS IN ASTALINA BUCKET YOGYAKARTA 

 

This study aims to determine the price, promotion, product, and location of the 

decision to purchase a bouquet at the Astalina Bucket Yogyakarta who buy bouquet 

products at the Astalina Bucket Yogyakarta. The data collection method uses a 

questionnaire distributed through the Google form. The population of this research 

is Astalina Bucket consumers who have bought a bouquet at least once. Sampling 

was carried out using Non-Probability Sampling with purposive sampling 

technique. The number of samples is 95 respondents. The data analysis technique 

used is multiple linear regression analysis. The results of this study indicate that 

prices, promotions and products have a positive and significant effect on the 

decision to purchase a bouquet at the Astalina Bucket Yogyakarta. Location has a 

positive and not significant effect on the decision to buy a bouquet in the Astalina 

Bucket Yogyakarta. 

 

Keywords: Price, Promotion, Product, Location and Purchase decision 
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