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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh harga, citra merek dan 

kualitas produk terhadap keputusan pembelian Smartphone merek Apple (iPhone) 

di Yogyakarta. Teknik pengumpulan data dalam penelitian ini melalui penyebaran 

kuesioner yang menggunakan Google Form. Populasi dalam penelitian ini adalah 

konsumen yang menggunakan Smartphone iPhone merek Apple di Yogyakarta. 

Sampel yang diambil sebanyak 100 responden ditentukan menggunakan teknik  

purposive sampling. 

Hasil penelitian menunjukkan  harga  berpengaruh positif dan signifikan 

terhadap keputusan pembelian Smartphone merek Apple (iPhone) di Yogyakarta 

hasil dari koefisien regresi sebesar +0,285 dan nilai signifikansi sebesar 0,047. 

Citra merek berpengaruh positif dan signifikan terhadap keputusan pembelian 

Smartphone merek Apple (iPhone) di Yogyakarta hasil dari koefisien regresi 

sebesar +0,753 dan dengan nilai signifikansi sebesar 0,000. Sedangkan kualitas 

produk tidak berpengaruh signifikan dan arah hubungan positif terhadap 

keputusan pembelian Smartphone merek Apple (iPhone) di Yogyakarta dari hasil 

nilai signifikansi sebesar 0,286 dan koefisien regresi sebesar +0,148. 

Kata kunci: harga, citra merek, kualitas produk, keputusan pembelian 
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ABSTRACT 

This study aims to analyze the effect of price, brand image and product 

quality on purchasing decisions for Apple Smartphones (iPhone) in Yogyakarta. 

The data collection technique in this research is through distributing 

questionnaires using Google Form. The population in this study are consumers 

who use the Apple brand iPhone Smartphone in Yogyakarta. Samples taken as 

many as 100 respondents were determined using purposive sampling technique. 

The results showed that the price had a positive and significant effect on the 

purchase decision of the Apple smartphone (iPhone) in Yogyakarta. The result of 

the regression coefficient was +0.285 and a significance value of 0.047. Brand 

image has a positive and significant effect on the purchase decision of the Apple 

brand Smartphone (iPhone) in Yogyakarta. The result of the regression coefficient 

is +0.753 and a significance value of 0.000. While product quality does not have 

a significant effect and the direction of the positive relationship to the purchase 

decision of the Apple brand Smartphone (iPhone) in Yogyakarta is the result of a 

significance value of 0.286 and a regression coefficient of +0.148. 

Keywords: price, brand image, product quality, purchase decision 
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