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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Celebrity Endorser, Brand
Image, dan Kualitas Produk terhadap Keputusan Pembelian Produk Skincare Wardah.
Metode pengambilan sampel menggunakan Nonprobability Sampling dengan jumlah
responden sebanyak 150 orang. Metode analisis data yang digunakan dalam penelitian

ini ada metode analisis regresi linear berganda, uji t, dan uji Goodness of Fit.

Berdasarkan hasil uji t dapat diketahui bahwa variabel Celebrity Endorser
memiliki nilai signifikansi sebesar 0,000 <0,05 variabel Brand image memiliki nilai
signifikansi 0,038 < 0,05 dan variabel kualitas produk memiliki nilai signifikansi
sebesar 0,000 < 0,05. Berdasarkan hasil tersebut semua hipotesa diterima dan
menunjukan hasil bahwa variabel Celebrity Endorser, Brand Image, dan kualitas

produk berpengaruh positif terhadap Keputusan Pembelian produk skincare Wardah.

Kata kunci: Celebrity Endorser, Brand Image, Kualitas Produk, dan Keputusan

Pembelian



ABSTRACT

This study aims to determine the effect of Celebrity Endorser Brand Image, and
product quality on Wardah Skincare Product Purchase Decisions. Sampling method
using Nonprobability Sampling with the number of respondents as many as 150
people. The data analysis method used in this research is t test, multiple linear
regression analysis method and Goodness of fit test.

Based on the results of the t test, it can be seen that the Celebrity Endorser
variable has a significance value of 0.000, the Brand image variable has a significance
value of 0.038 and the product quality variable has a significance value of 0.000.
Based on these results, all hypotheses are accepted and show the results that the
Celebrity Endorser, Brand Image, and product quality variables have a positive effect

on purchasing decisions Wardah skincare product.

Keywords: Celebrity endorser, Brand Image, Product Quality, and Purchase

Decision
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