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ABSTRAK

Internet merupakan subjek utama dalam revolusi industri 4.0. Hal ini
berdampak pada perubahan operasi bisnis dalam berbagai sektor, salah satunya
sektor pariwisata. Dengan adanya akses internet, komunikasi dan informasi dapat
dengan mudah dijangkau secara global. Sejalan dengan pergeseran tersebut, proses
pertukaran komunikasi dan informasi menjadi online atau disebut electronic word-
of-mouth atau eWOM. Aksesibilitas tinggi eWOM jika dilakukan terus-menerus
akan mengakibatkan viral marketing. Tujuan penelitian ini untuk menganalisis
concern for others, economic incentives, dan platform assistance terhadap
keputusan berkunjung wisatawan Indonesia ke Jepang. Populasi dalam penelitian
ini adalah wisatawan Indonesia yang pernah berkunjung ke Jepang. Peneliti
menggunakan teknik non probability sampling dengan metode Roscoe. Uji yang
digunakan adalah uji validitas, uji reliabilitas, uji normalitas, uji multikolinearitas,
uji heterokedastisitas, uji regresi linear berganda, uji F (GoF), uji t dan uji koefisien
determinasi. Hasil penelitian menyatakan bahwa economic incentives dan platform
assistance berpengaruh positif dan signifikan terhadap keputusan berkunjung
wisatawan Indonesia ke Jepang, sedangkan variabel concern for others tidak
berpengaruh secara signifikan terhadap keputusan berkunjung wisatawan Indonesia

ke Jepang. Nilai koefisien determinasi penelitian ini sebesar 49,4%.

Kata kunci: concern for others, economic incentives, platform assistance,

keputusan berkunjung



ABSTRACT

Internet is the main subject in the industrial revolution 4.0 that has an
impact on changes in business operations in various sectors, including the tourism
sector. With internet access, communication and information can be easily reached
globally. In line with this changing, the process of exchanging communications and
information has shifted to online or called as electronic word-of-mouth/eWOM.
High accessibility of eWOM, if done continuously, will lead to viral marketing. The
purpose of this study is to analyze the concern for others, economic incentives, and
platform assistance for the decision of visiting of Indonesian tourists to Japan. The
population of this study is Indonesian tourists who have visited Japan. Researchers
used the technique of non probability sampling with the Roscoe method. The tests
used are validity, reliability, normality, multicollinearity, heteroscedasticity,
multiple linear regression, F, t, and coefficient of determination test. The results of
the study stated that economic incentives and platform assistance had positive and
significant effects on the decision of visiting of Indonesian tourists to Japan, while
the variable of concern for others did not significantly influence the decision of
visiting of Indonesian tourists to Japan. The coefficient of determination of study is

49,4%.

Keywords: concern for others, economic incentives, platform assistance, decision

to visit
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