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MOTTO 

 
 

“Jangan pergi mengikuti kemana jalan akan berujung. Buat jalanmu 

sendiri dan tinggalkanlah jejak.” 

(Ralph Waldo Emerson) 

 

 
“The aim of education should be to teach us rather how to think, than 

what to think – rather to improve our minds, so as to enable us to 

drink for ourselves, than to load the memory with thoughts of other 

men” 

(Bill Beattie) 

 

 
”Everyday we wake up is another blessing. Follow your dreams and 

don’t let anyone stop you. Never say never.” 

(Justin Bieber) 

 

“if you have done with your best, believe in your worthiness, and 

trust in god” 
 

(Novita Cherrya Kuzo)
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ABSTRAK 

 

Shoes and Care merupakan jasa perawatan premium sepatu yang 

menerapkan strategi experiential marketing karena diyakini dapat 

mempengaruhi sebuah brand pada periode pasca pembelian. Jasa perawatan 

sepatu ini berupaya memenuhi kebutuhan konsumen dengan target utama 

orang-orang yang sibuk sehingga tidak sempat merawat sepatu dan kolektor 

sepatu atau tas branded yang membutuhkan perawatan khusus, dengan 

menawarkan berbagai pengalaman yang dapat dirasakan konsumen saat 

menggunakan jasa cuci sepatu Shoes and Care. Penelitian ini bertujuan 

untuk menganalisis pengaruh experiential marketing terhadap kepuasan 

konsumen, pengaruh experiential marketing terhadap minat pembelian 

ulang, pengaruh kepuasan konsumen terhadap minat pembelian ulang, dan 

pengaruh tidak langsung experiential marketing terhadap minat pembelian 

ulang melalui kepuasan konsumen di Shoes and Care Yogyakarta. Metode 

pengambilan sampel dalam penelitian ini adalah non probability sampling 

menggunakan teknik purposive sampling dengan jumlah responden 

sebanyak 155 responden yaitu konsumen yang pernah berkunjung ke Shoes 

and Care dan telah bertransaksi minimal 2 kali di Shoes and Care di kota 

Yogyakarta. Hasil penelitian menunjukkan bahwa experiential marketing 

berpengaruh positif terhadap kepuasan konsumen, experiential marketing 

berpengaruh positif terhadap minat pembelian ulang, kepuasan konsumen 

berpengaruh positif terhadap minat pembelian ulang, dan experiential 

marketing berpengaruh secara tidak langsung terhadap minat pembelian 

ulang melalui kepuasan konsumen. 

 
Kata Kunci: experiential marketing, kepuasan konsumen, minat beli ulang 



x 

 

 

 

 

ABSTRACK 

 

Shoes and Care is a premium shoe care service that implementing 

experiential marketing because it is believed to be able to affect a brand in 

the post-purchase period. This shoe care service seeks to meet consumer 

needs with the main target being busy people who do not have time to take 

care of shoes and shoe collectors or bags branded that require special care, 

by offering various experiences that consumers can feel when using Shoes 

and Care shoe washing services. This study aims to analyze the effect of 

experiential marketing on consumer satisfaction, the effect of experiential 

marketing on repurchase intention, the effect of consumer satisfaction on 

repurchase intention, and the indirect effect of experiential marketing on 

repurchase intention through consumer satisfaction at Shoes and Care 

Yogyakarta. The sampling method in this study is non-probability sampling 

using purposive sampling technique with a total of 155 respondents that is 

consumers who have visited Shoes and Care and have transacted at least 2 

times at Shoes and Care in the city of Yogyakarta. The results showed that 

experiential marketing had a positive effect on consumer satisfaction, 

experiential marketing a positive effect on repurchase intention, consumer 

satisfaction had a positive effect on repurchase intention, and experiential 

marketing had an indirect effect on repurchase intention through consumer 

satisfaction. 

 
Keywords: experiential marketing, consumer satisfaction, repurchase 

intention 
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