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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh celebrity 

endorsement terhadap keputusan pembelian dengan dimediasi variable citra 

merek. Sampel diambil dengan metode non probability sampling dengan teknik 

purposive sampling. Jumlah sampel pada penelitian ini sebanyak 100 orang yang 

merupakan masyarakat Yogyakarta yang pernah membeli minimal satu kali dan 

menggunakan  produk Emina Cosmetics dan sudah berusia minimal 12 tahun. 

Data primer dikumpulkan dengan menggunakan teknik kuesioner. Analisis 

penelitian ini meliputi uji validitas, uji reliabilitas, uji normalitas, uji 

multikolinearitas, uji heterokedastisitas, dan uji hipotesis dengan uji t. Dalam 

penelitian ini menggunakan analisis Sobel untuk menguji pengaruh variabel 

mediasi. Hasil penelitian ini menunjukkan celebrity endorsement berpengaruh 

positif signifikan terhadap citra merek, celebrity endorsement berpengaruh positif 

signifikan terhadap keputusan pembelian, citra merek berpengaruh positif 

signifikan terhadap keputusan pembelian, dan terdapat pengaruh positif dan 

signifikan celebrity endorsement terhadap keputusan pembelian dengan dimediasi 

variable citra merek. 

Kata kunci: celebrity endorsement, keputusan pembelian, citra merek. 
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ABSTRACT 

This study aims to analyze the effect of celebrity endorsement on 

purchasing decisions by mediated brand image variables. Samples were taken by 

non-probability sampling method with purposive sampling technique. The number 

of samples in this study were 100 people who were people of Yogyakarta who had 

bought at least once and used Emina Cosmetics products and were at least 12 

years old. Primary data were collected using a questionnaire technique. The 

analysis of this research includes validity test, reliability test, normality test, 

multicollinearity test, heteroscedasticity test, and hypothesis testing with t test. In 

this study, Sobel analysis was used to examine the effect of the mediating variable. 

The results of this study indicate that celebrity endorsement has a significant 

positive effect on brand image, celebrity endorsement has a significant positive 

effect on purchasing decisions, brand image has a significant positive effect on 

purchasing decisions, there is a positive and significant influence of celebrity 

endorsement on purchasing decisions with mediated brand image variable. 

Keywords: celebrity endorsement, purchasing decisions, brand image.  
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