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ABSTRAK 

Shopee merupakan marketplace online yang digunakan untuk jual beli. Shopee 

memberikan pengalaman belanja online yang mudah, aman dan cepat. Penelitian ini 

bertujuan untuk menganalisis pengaruh perceived ease of use terhadap customer 

satisfaction, pengaruh perceived usefulness terhadap customer satisfaction, pengaruh 

perceived ease of use terhadap repurchase intention, pengaruh perceived usefulness 

terhadap repurchase intention, pengaruh customer satisfaction terhadap repurchase 

intention, pengaruh tidak langsung perceived ease of use terhadap repurchase intention 

melalui customer satisfaction dan pengaruh tidak langsung perceived usefulness terhadap 

repurchase intention melalui customer satisfaction pada marketplace shopee. Metode 

pengambilan sampel dalam penelitian ini adalah non probability sampling menggunakan 

teknik purposive sampling dengan jumlah responden sebanyak 190 responden. Software 

yang digunakan yaitu IBM SPSS 22.0. Hasil penelitian menunjukkan bahwa perceived 

ease of use berpengaruh positif dan signifikan terhadap customer satisfaction, perceived 

usefulness berpengaruh positif dan signifikan terhadap customer satisfaction, perceived 

ease of use berpengaruh positif dan signifikan terhadap repurchase intention, perceived 

usefulness berpengaruh positif dan signifikan terhadap repurchase intention, customer 

satisfaction berpengaruh positif dan signifikan terhadap repurchase intention, perceived 

ease of use berpengaruh secara tidak langsung terhadap repurchase intention melalui 

customer satisfaction, perceived usefulness berpengaruh secara tidak langsung terhadap 

repurchase intention melalui customer satisfaction. 

Kata Kunci: perceived ease of use, perceived usefulness, customer satisfaction, 

repurchase intention 



 

 

ABSTRACT 

Shopee is an online marketplace that is used for buying and selling. Shopee 

provides an easy, safe and fast online shopping experience. This study aims to 

analyze the effect of perceived ease of use on customer satisfaction, the effect of 

perceived usefulness on customer satisfaction, the effect of perceived ease of use on 

repurchase intention, the effect of perceived usefulness on repurchase intention, the 

effect of customer satisfaction on repurchase intention, the indirect effect of 

perceived ease of use on repurchase intention through customer satisfaction and 

the indirect effect of perceived usefulness on repurchase intention through customer 

satisfaction in the shopee marketplace. The sampling method in this study was non-

probability sampling using a purposive sampling technique with a total of 190 

respondents. The software used is IBM SPSS 22.0. The results showed that 

perceived ease of use had a positive and significant effect on customer satisfaction, 

perceived usefulness had a positive and significant effect on customer satisfaction, 

perceived ease of use had a positive and significant effect on repurchase intention, 

perceived usefulness had a positive and significant effect on repurchase intention, 

customer satisfaction had a positive and significant effect on repurchase intention, 

perceived ease of use indirectly affect repurchase intention through customer 

satisfaction, perceived usefulness indirectly affects repurchase intention through 

customer satisfaction. 

Keywords: perceived ease of use, perceived usefulness, customer satisfaction, 

repurchase intention   
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