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ABSTRAK 
 
 

Penelitian ini bertujuan untuk menguji pengaruh kepemilikan manajerial, 

kepemilikan institusional, dan leverage terhadap agency cost. Agency cost diukur 

menggunakan proksi rasio biaya operasi. Populasi penelitian ini merupakan seluruh 

perusahaan sektor consumer goods industry yang terdaftar di Bursa Efek Indonesia 

periode 2016 – 2018. Sampel penelitian ini menggunakan teknik purposive 

sampling. Data yang digunakan adalah data sekunder bersumber pada laporan 

keuangan tahunan perusahaan dengan menggunakan metode analisa estimasi 

regresi. Hasil penelitian ini menunjukkan bahwa kepemilikan manajerial dan 

kepemilikan institusional berpengaruh positif signifikan terhadap agency cost. 

Leverage berpengaruh negatif tidak signifikan terhada agency cost. 

 
 

Kata kunci : Kepemilikan Manajerial, Kepemilikan Institusional, Leverage, Agency 

Cost 
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THE EFFECT MANAGERIAL OWNERSHIP, INSTITUTIONAL 

OWNERSHIP, AND LEVERAGE ON AGENCY COST IN THE CONSUMER 

GOODS INDUSTRY SECTOR COMPANIES LISTED ON INDONESIA 

STOCK EXCHANGE PERIOD OF 2016 – 2018 

 
 

ABSTRACT 
 
 

The purpose of this study is to examine the effect of managerial ownership, 

institutional ownership, and leverage of agency cost. The population in this study 

are all companies of consumer goods industry sector listed on Indonesia Stock 

Exchange from 2016 until 2018 period. Sampel of this research was selected using 

purposive sampling. This research use secondary data in the form of audited 

financial reports of companies and was analyzed using estimate regression 

methode. The results of this study show that managerial ownership and institutional 

ownership have positive significant effects on agency cost. Leverage have negative 

not significant effects on agency cost. 

 
 

Key word: Managerial Ownership, Institutional Ownership, Leverage, Agency 

Cost. 
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