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PENGARUH COUPONS, DISCOUNT, DAN MARKETING EVENT
TERHADAP IMPULSE BUYING PADA PLATFORM
PENGIRIMAN ONLINE GRABFOOD
DI YOGYAKARTA

ABSTRACT

This study aims to determine the effect of coupons, discounts and marketing events on
impulse buying on the Grabfood online delivery platform in Yogyakarta. The sampling
technique uses the Non-Probability Sampling model with the purposive sampling method,
which is to determine the sample with the consideration that consumers have made
transactions at least 1 (one) time a week on the Grabfood application in Yogyakarta. The
number of samples in this study were 120 respondents. The tests used are validity test,
reliability test, normality test, multicollinearity test, heteroscedasticity test, F test,
multiple linear regression test, t test, coefficient of determination test. The results of this
study indicate that the variables of coupons, discounts and marketing events have a
positive and significant effect on impulsive purchases on the Grabfood online delivery

platform in Yogyakarta.

Keywords: Coupons, Discount, Marketing Event, Impulse Buying, Grabfood
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PENGARUH COUPONS, DISCOUNT, DAN MARKETING EVENT
TERHADAP IMPULSE BUYING PADA PLATFORM
PENGIRIMAN ONLINE GRABFOOD
DI YOGYAKARTA

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh dari coupons, discount dan marketing
event terhadap impulse buying pada platform pengiriman online Grabfood di Yogyakarta.
Teknik pengambilan sampel menggunakan model Non-Probability Sampling dengan
metode purposive sampling yaitu penentuan sampel dengan pertimbangan konsumen
pernah melakukan transaksi minimal 1 (satu) kali dalam seminggu pada aplikasi
Grabfood di Yogyakarta. Jumlah sampel dalam penelitian ini sebanyak 120 responden.
Uji yang digunakan adalah wuji validitas, uji reliabilitas, uji normalitas, uji
multikolinearitas, uji heteroskedastisitas, uji F, uji regresi linear berganda, uji t, uji
koefisien determinasi. Hasil penelitian ini menunjukan bahwa variabel coupons, discount
dan marketing event berpengaruh positif dan signifikan terhadap impulse buying pada
platform pengiriman online Grabfood di Yogyakarta.

Kata Kunci: Coupons, Discount, Marketing Event, Impulse Buying, Grabfood
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