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ABSTRAK

Penelitian ini bertujian untuk menguji dan menganalisis pengaruh brand
ambassador, harga, dan iklan terhadap keputusan pembelian pada konsumen e-
commerce shopee di Yogyakarta. Sampel pada penelitian ini yaitu konsumen pada
e-commerce shopee yang berada di Yogyakarta. Teknik pengambilan sampel
menggunakan metode non probability sampling dengan motede purposive
sampling. Hasil dari penelitian ini yaitu brand ambassador tidak berpegaruh
terhadap keputusan pembelian, harga berpengaruh positif terhadap keputusan
pembelian, iklan berpengaruh positif terhadap keputusan pembelian, dan secara
bersama-sama brand ambassador, harga, dan iklan berpengaruh positif terhadap

keputusan pembelian.

Kata kunci: Brand Ambassador, Harga, Iklan, dan Keputusan Pembelian.
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ABSTRACT

This study is based on testing and analyzing the influence of brand ambassadors,
prices, and advertisements on purchasing decisions on shopee e-commerce
consumers in Yogyakarta. The sample in this study is consumers in e-commerce
shopee located in Yogyakarta. Sampling techniques using non probability
sampling method with motede purposive sampling. The result of this study is that
brand ambassadors are not concerned with purchasing decisions, prices positively
affecting purchasing decisions, ads positively affecting purchasing decisions, and
collectively brand ambassadors, prices, and ads positively affecting purchasing

decisions.

Keywords: Brand Ambassador, Price, Advertisements, and Purchase Decision.
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