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   Semoga Allah SWT membalas kebaikan dan ketulusan hati semua pihak yang 

telah membantu menyelasaikan Tugas Akhir ini. Penulis menyadari bahwa Tugas 
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MOTTO 

“Ini bukan tentang seberapa keras kamu bisa memukul, ini tentang seberapa keras 

kamu bisa dipukul dan terus bergerak maju.” 

(Rocky Balboa) 

“Tantangan, kegagalan, kekalahan, dan akhirnya, kemajuan, adalah hal yang 

membuat hidupmu lebih berharga.” 

(Maxime legace) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



vi 
 

DAFTAR ISI 

COVER.................................................................................................................... i  

LEMBAR PERSETUJUAN................................................................................... ii  

KATA PENGANTAR .......................................................................................... iii  

MOTTO ...................................................................................................................v  

DAFTAR ISI ..........................................................................................................vi  

DAFTAR GAMBAR .......................................................................................... viii  

DAFTAR TABEL ................................................................................................. ix  

BAB I PENDAHULUAN .......................................................................................1  

A.  Latar Belakang ................................................................................................. 1  

B.  Tujuan................................................................................................................ 3  

C.  Manfaat ............................................................................................................. 3  

D.  Batasan Masalah ............................................................................................... 3  

BAB II TINJAUAN PUSTAKA ............................................................................ 4  

A.  Pengertian Pemasaran ....................................................................................... 4 

B.  Bauran Pemasaran..............................................................................................4  

C.  Pengertian Promosi............................................................................................ 5 

D.  Tujuan Promosi................................................................................................. 5 

E.  Strategi Promosi................................................................................................. 6 

F.  Bauran Promosi.................................................................................................. 6 

1. Periklanan ........................................................................................................... 7 

2. Promosi Penjualan............................................................................................... 7 

3. Hubungan Masyarakat ........................................................................................ 8 



vii 
 

4. Pemasaran Langsung........................................................................................... 8 

5. Penjualan Pribadi …….........................................................................................9 

BAB III PELAKSANAAN PRAKTIK MAGANG ............................................. 10  

A.  Profil UMKM NOMAD Advwnture................................................................ 10 

B.  Kegiatan Magang ............................................................................................ 11  

BAB IV PEMBAHASAN .................................................................................... 13 

A.  Penerapan Strategi Promosi Pada Produk Elcamino ...................................... 13 

1. Periklanan ..........................................................................................................13 

2. Pemasaran Langsung ........................................................................................ 15 

3.Promosi Penjualan ............................................................................................. 15 

4. Hubungan Masyarakat ...................................................................................... 16 

5.Penjualan Pribadi ............................................................................................... 17  

BAB V KESIMPULAN DAN SARAN ............................................................... 18 

A.  Kesimpulan ..................................................................................................... 18 

B.  Saran ............................................................................................................... 19 

DAFTAR PUSTAKA .......................................................................................... 20  

LAMPIRAN ........................................................................................................ 21 

  

    

 

 

 

 



viii 
 

 

DAFTAR GAMBAR 

Gambar 3.1 NOMAD Adventure……………..………………………………….10 

Gambar 4.1 banner NOMAD Adventure……………………….………………..13 

Gambar 4.2 brosur NOMAD Adventure ……………………………...………....14 

Gambar 4.3 kegiatan NOMAD Adventure di media sosialnya…………………..14 

Gambar 4.4 Stand biawak elcamino dan brosur festival outdoor………………..16 

Gambar 4.5 foto produk elcamino dipakai basarnas …………………………….17 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



ix 
 

 

DAFTAR TABEL 

 

Tabel 3.2 Kegiatan magang di NOMAD Adventure…...………………………...11



10 
 

 


